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PRESIDENTS, CHAIRS, VICE-CHAIRS, SECRETARIES, DEBATE REPORTERS 
 & CURRENT MEMBERS OF THE EXECUTIVE COMMITTEE OF THE DEBATING GROUP 

 
PRESIDENTS 
1974-1983  Tim Rathbone MP (Con - Lewes) 
1983-1989   Sir Geoffrey Johnson Smith DL MP (Con - Wealden) 
1989-1992   William Cash MP (Con - Stafford) 
1992-1997  Iain Mills MP* (Con - Meriden) 
1997-2015  Austin Mitchell MP (Lab - Great Grimsby) 
2015-2021  Rt Hon Dame Cheryl Gillan MP* (Con - Chesham & Amersham) 
2021-2024  Tulip Siddiq MP* (Lab - Hampstead & Kilburn / Hampstead & Highgate) 
2024-   Christine Jardine MP* (Lib Dem - Edinburgh West)          *previously served as a Vice-
President 
 
CHAIRS 
1974-1976  Peter Bear, (McCann Erickson) 
1976-1977  Tony Hair (National Advertising) 
1977-1989  Ken Matthews (The Economist) 
1989-1992  Ken Miles (Incorporated Society of British Advertisers) 
1992-1996  Ian Blythe (Market Research Society) 
1996-1998  Roger Hayward (Institute of Public Relations) 
1998-2000  Winston Fletcher (Fletcher Delaney) 
2001-2006  Patricia Mann OBE (JWT) 
2006-2017  David Hanger (The Economist) 
2017-2022  Andrew Marsden (Whiteoaks International) 
2022-   Stephen Woodford (Advertising Association) 
 
VICE-CHAIRS 
1974-2004  Dennis Lipton 
2004-   Jim Rothwell 
 
SECRETARIES 
1974-1986  Ralph Morris 
1986-1992  Rick Richardson 
1992-1994  Gareth Valentyn Griffiths 
1994-   Doreen Blythe 
 
DEBATE REPORTERS 
1995-2020  Phyllis Vangelder 
2020-   Jon Heggie 
 
SPONSORING ORGANISATIONS & REPRESENTATIVES ON THE EXECUTIVE COMMITTEE, JUNE 2025 

Advertising Association - Will Lane 
Alliance of Independent Agencies - Clive Mishon 

British Promotional Merchandise Association - Phil Goodman 
Chartered Institute of Marketing - James Delves 

Data & Marketing Association - Michael Sturrock 
Independent Print Industries Association - Charles Rogers & Carey Trevill (co-opted) 

Institute of Promotional Marketing - Emma Kirk 
International Advertising Association - Will Nicholson 

Institute of Practitioners in Advertising - Graeme Griffiths 
Market Research Society - Debrah Harding 

Newsworks - Rupert Smith & Jo Allan 
Simon Tunstill - Thinkbox 
[Webmaster - Jim Riches] 
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VICE-PRESIDENTS 
The following Parliamentarians also served as Vice-Presidents of The Debating Group since its establishment 
-   
 
Baroness Birk of Regent’s Park JP (Lab) 
Baroness Buscombe of Goring (Con) 
Lord Colwyn CBE (Con) 
Rt Hon Baroness Dean of Thornton-le-Fylde (Lab) 
Baroness Elles of the City of Westminster MEP (Con) 
Lord Ezra of Horsham MBE Kt (Lib Dem) 
Lord McGregor of Durris (Lib Dem) 
Rt Hon Lord McIntosh of Haringey (Lab) 
Baroness Phillips of Fulham JP (Lab) 
Lord Redesdale (Con) 
Lord Strabogli (Lab) 
 
Danny Alexander MP (Lib Dem - Inverness, Nairn, Badenoch & Strathspey) 
Hannah Bardell MP (SNP - Livingston) 
Rosie Barnes MP (SDP, Independent SDP - Greenwich) 
Christopher Brocklebank-Fowler MP (Con – King’s Lynn & Con / SDP – North West Norfolk) 
Sir Paul Bryan DSO MC MP (Con – Howden & Con – Boothferry) 
Robin Corbett MP (Lab - Birmingham Erdington) [latterly Lord Corbett of Castle Vale (Lab)] 
David Crouch MP (Con – Canterbury) 
David Faber MP (Con - Westbury) 
Lorna Fitzsimons MP (Lab - Rochdale) 
Don Foster MP (Lib Dem - Bath) [latterly Rt Hon Lord Foster of Bath (Lib Dem)] 
Sir John Gorst MP (Con - Hendon North) 
John Greenway MP (Con - Ryedale) 
Margot James MP (Con - Stourbridge) 
Jonathan Lord MP (Con - Woking) 
Piers Merchant MP (Con - Beckenham) 
Stephen Metcalfe MP (Con - South Basildon & East Thurrock) 
Michael Morris MP (Con – Northampton South) [latterly Rt Hon Lord Naseby of Sandy (Con)] 
Greg Mulholland MP (Lib Dem - Leeds North West) 
Rt Hon Sir Geoffrey Pattie MP (Con - Chertsey & Walton) 
Laura Sandys CBE MP (Con - South Thanet) 
Rt Hon Sir Giles Shaw MP (Con - Pudsey) 
William Shelton MP (Con - Streatham) 
Frederick Silvester MP (Con – Manchester Withington) 
Mike Weatherley MP (Con - Hove) 
Ray Whitney OBE MP (Con - Wycombe) 
Rt Hon Ann Widdecombe MP (Con - Maidstone & The Weald) 
Daniel Zeichner MP (Lab - Cambridge) 

 
A number of Presidents, Vice-Presidents and speakers have received one or more Honours over the course of their 

careers. This document, with the exception of where subsequent peerages have been identified, seeks only to reflect their 
status at the time of their involvement with The Debating Group. Similarly for MPs, data about their constituency and 
party affiliation is intended accurately to reflect them at the time of their involvement with The Debating Group. (For 

Christopher Brocklebank-Fowler MP and Sir Paul Bryan DSO MC MP this is not possible due to the nature of the 
document identifying them as Vice-Presidents.) 

 

The Debating Group was founded in 1974 by The Communication, Advertising & Marketing Education 
Foundation, the Institute of Practitioners in Advertising and the Publicity Club of London. Tim Rathbone MP, the 
then chair of the Advertising Association’s Public Action Group was its first President. The inaugural debate took 
place the following year. All the information held about that first debate and those of 211 others held over the 
ensuing fifty years up - until 21st May 2025 - can be found in the pages that follow. 
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1975 
 

16th  June 1975 
Motion: “Advertising has contributed more to the well-being of the average man over the last fifty years than 
the trade unions” 
Chair: not specified in records 
Proposers 
Rt Hon Lord Chalfont OBE MC (Crossbencher) 
Nicholas Scott MBE MP (Con - Chelsea) 
Opposers 
John Cousins (National Secretary - TGWU) 
Anthony Dumont (Deputy Chair - Consumers’ Association) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
21st July 1975 
Motion: "Advertising either goes over the heads of most people or insults their intelligence" 
Chair: not specified in records 
Proposers 
David Bernstein (The Creative Business) 
Tim Denehy (Chair - Linas Ltd) 
Opposers 
Sheila Black (Journalist & Director - Debenhams) 
Bob King (Playwright; Marketing Manager - Rank Radio International Ltd) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
3rd November 1975 
Motion: "The use of personalities in advertising should be restricted" 
Chair: not specified in records 
Proposers 
Tony Hair (National Advertising) 
Richard Afton (TV Critic - Evening News) 
Opposers 
Jeremy Bullmore (Deputy Chair - JWT) 
Graham Hill (Racing Driver) 
Outcome: Motion defeated 
Sponsor: not specified in records   
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1976 
 
9th February 1976 
Motion: “Women are over-exploited in and by advertisements” 
Chair: not specified in records 
Proposers 
Baroness Vickers of Devonport DBE (Con) [Chair - Status of Women Committee] 
Pam Ings (Account Director - Leo Burnett Ltd) 
Opposers 
Joan Barrell (Publisher - Cosmopolitan; President - WACL) 
Patricia Mann (Associate Director - JWT) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
8th March 1976 
Motion: “Advertising creates the need for unnecessary products” 
Chair: Bill Shelton MP (Con - Streatham) 
Proposers 
Barry Silverman (Marketing Controller - CWS Food Division) 
Donald Ross (Editor - Labour Weekly) 
Opposers 
Winston Fletcher (Managing Director - Fletcher Shelton) 
Michael Watts (Sunday Express) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
14th June 1976 
Motion: “Advertising to propagate political beliefs should be curtailed” 
Chair: not specified in records 
Proposers 
David Dunbar (Associate Director & Information Services Director - JWT) 
Nigel Dempster (Daily Mail) 
Opposers 
David Kingsley (Kimpher Limited) 
James Adams (JR Adams & Associates) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
12th July 1976 
Motion: “Advertising brings art to the masses” 
Chair: not specified in records 
Proposers 
Bob King (Managing Director - Lengthbest Group; Writer / Playwright) 
Len Sugarman (FCB) 
Opposers 
Kim Mukerjee (Maisey, Mukerjee & Russell) 
Ed Derwent (Maisey, Mukerjee & Russell) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
15th November 1976 
Motion: “Advertising commodity products is wasteful” 
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Chair: not specified in records 
Proposers 
Harry Shepherd (Controller of Publicity - Marks & Spencer Ltd) 
Graeme Roe (Vice-Chair - Roe Downton) 
Opposers 
Peter Marsh (Chair & Chief Executive - Allen, Brady & Marsh) 
Ron Bazeley (Executive Director - McCann Erickson) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
13th December 1976 
Motion: “Advertising is a branch of show business” 
Chair: not specified in records 
Proposers 
Robin Wight (Creative Director - Euro Advertising) 
Monty Alexander (Managing Director - Persona Grata) 
Opposers 
Bert de Vos (Deputy Chair - Masius, Wynne-Williams & D’Arcy-McManus) 
Tim Mellors (Managing Director - Reavley Mellors) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 

 

1977 
 
25th April 1977 
Motion: “(This House) would not accept a cigarette account” 
Chair: not specified in records 
Proposers 
David Abbott (French Gold Abbott Kenyon & Eckhardt) 
Robin Wight (Euro Advertising) 
Opposers 
Hank Bouman (Managing Director - Lonsdale Osborne) 
John Hughes (Managing Director - Gordon Procter) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
 
 
27th June 1977 
Motion: “Trade unions have nothing to offer advertising agencies” 
Chair: Giles Shaw MP (Con - Pudsey) 
Proposers 
Tim Cox (Boase Massimi Pollitt) 
John Gouriet (National Association for Freedom) 
Opposers 
John Jackson (SLADE) 
John Garnett (The Industrial Society) 
Outcome: Motion carried 
Sponsor: not specified in records 
 



6 

1978 
 
20th March 1978 
Motion: “The mass media insult public taste” 
Chair: not specified in records 
Proposers 
Rosemary McRobert (Director - Retail Trading Standards Association) 
Marion Giordan (Writer & Broadcaster on Consumer Affairs) 
Opposers 
Tony Vickers (Sales Director - Capital Radio) 
Patrick Gallagher (Managing Director - London Broadcasting Company) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 

1979 
 
12th March 1979 
Motion: “Further statutory controls of advertising are against the public interest” 
Chair: not specified in records 
Proposers 
Harry Shepherd (Controller of Publicity - Marks & Spencer) 
Patricia Mann MCam FIPA (Senior Associate Director - JWT) 
Opposers 
Maurice Healey (Head of Consumer Policy Unit - National Consumer Council) 
Dr William Roberts (Head of Public Affairs Office - Consumers’ Council) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
3rd December 1979 
Motion: “Another commercial television station has no social benefit” 
Chair: not specified in records 
Proposers 
Philip Whitehead MP (Lab - Derby North) 
Anthony Smith (Director - British Film Institute) 
Opposers 
Julian Critchley MP (Con - Aldershot) [Chair - Conservative Party Media Committee] 
John Watson MP (Con - Skipton) [Secretary - Conservative Party Media Committee] 
Outcome: Motion defeated 
Sponsor: not specified in records 
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1980 
 

24th November 1980 
Motion: “Sponsorship is just as rational as media advertising” 
Chair: not specified in records 
Proposers 
Lord Birkett (Crossbench) [Director - Recreation & the Arts, Greater London Council] 
Anne Ridings (Avon Cosmetics) 
Opposers 
Neil Durden-Smith (Shandwick PR Co Ltd) 
Patricia Mann (JWT) 
Outcome: Motion carried 
Sponsor: not specified in records 
 

1981 
6th April 1981 
Motion: “Further Government controls of the advertising and marketing of alcoholic drinks are unnecessary” 
Chair: not specified in records 
Proposers 
Tony Simmonds-Gooding (Managing Director - Whitbread UK) 
Ken Richards (Marketing Director - Bass Ltd) 
Opposers 
Gwilym Roberts MP (Lab - Cannock) 
Dr Norman Kreitman (Royal Edinburgh Hospital) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
8th June 1981 
Motion: “Her Majesty’s Government should appoint a Minister for Marketing” 
Chair: not specified in records 
Proposers 
Iain Mills MP (Con - Meriden) [Parliamentary Private Secretary to the Minister for Industry] 
Jan Hildreth FCIT (Director - Minster Trust & Bowmax International Ltd) 
Opposers 
Ray Whitney OBE MP (Con - Wycombe) 
Michael Bird (Assistant Managing Director - Thomson Magazines) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
16th November 1981 
Motion: “British industry does not know how to communicate” 
Chair: not specified in records 
Proposers 
Alan Sapper (General Secretary - Association of Cinematograph Television & Allied Technicians) 
Ken Gill (General Secretary - Technical, Administrative & Supervisory Section of The Amalgamated Union of 
Engineering Workers) 
Opposers 
Percy Roberts (formerly Chair & Chief Executive of The Mirror Group of Newspapers) 
Henry James (Director General - National Association of Pension Funds & formerly Director General of the 
Central Office of Information) 
Outcome: Motion carried 
Sponsor: not specified in records 
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1982 
 
15th February 1982 
Motion: “The community is better served by local radio than local press” 
Chair: not specified in records 
Proposers 
James Gordon (Managing Director - Radio Clyde) 
Douglas Cameron (Joint Presenter - LBC’s AM programme) 
Opposers 
Donald Anderson (Joint Managing Director - United Newspapers Ltd) 
Ron Hunt (Editor - Northamptonshire Evening Telegraph) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
15th March 1982 
Motion: “Advertising is such an important means of communication that it should be more rigorously 
controlled” 
Chair: not specified in records 
Proposers 
Joan MacIntosh (Vice Chair - National Consumer Council) 
Brian Murphy (Journalist & Writer) 
Opposers 
John Jackson (Chair - Codes of Advertising Practice Committee) 
Winston Fletcher (Chair - Fletcher Shelton Delaney Ltd) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
17th May 1982 
Motion: “An increase in the number of television channels will have a damaging effect on print media” 
Chair: Ray Whitney OBE MP (Con - Wycombe) 
Proposers 
Brian Nicholson (Joint Managing Director - The Observer) 
Brian Jacobs (Associate Media Director - Leo Burnett) 
Opposers 
Brian Walden (Presenter - ITV’s Weekend World) 
Harry Henry (Independent Consultant) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
12th July 1982 
Motion: “Political parties fail to communicate effectively with the electorate” 
Chair: not specified in records 
Proposers 
Simon Jenkins (Political Editor - The Economist) 
Roger Hayes (Director - Burson Marsteller) 
Opposers 
Rt Hon Lord Ardwick of Barnes (Lab) 
Harvey Thomas (Public Relations - Conservative Central Office) 
Outcome: Motion carried 
Sponsor: not specified in records 
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8th November 1982 
Motion: “The EEC needs paid advertising to achieve understanding and acceptance” 
Chair: Baroness Elles of the City of Westminster MEP (Con) 
Proposers 
Sir Frank Roberts GCMG GCVO (former British Ambassador) 
Claude Chauvet (World President - International Advertising Association) 
Opposers 
Richard Mayne (Special Adviser to the Commission of the European Communities) 
Enno von Loewenstern (Leader Page Editor - Die Welt) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
 
6th December 1982 
Motion: “The commercial exploitation of Christmas is deplorable” 
Chair: not specified in records 
Proposers 
Gwilym Roberts MP (Lab - Cannock) 
Prebendary Dewi Morgan (Rector of St Bride’s, Fleet Street) 
Opposers 
Keith Willoughby (Director of Public Affairs - FW Woolworth) 
Simon Barrow (Chief Executive - Ayer Barker) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
 

1983 
 
14th March 1983 
Motion: “By the year 2000 our choice of goods will be limited to products manufactured outside the UK” 
Chair: not specified in records 
Proposers 
William J Bouzan F.Inst.M (Marketing Director - Max Meyer International Limited) 
Andrew Tessler (Managing Director - ITI Research) 
Opposers 
Geoffrey Chandler (Director General - National Economic Development Office) 
Richard Soper M.Inst.M (Marketing Director - Standard Telephones & Cables Plc) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
11th July 1983 
Motion: “Without better marketing and communication no job in Britain is secure” 
Chair: not specified in records 
Proposers 
David Roscoe (Director of Public Relations - Vickers Ltd) 
Professor Michael Baker (Head of Marketing Department - University of Strathclyde) 
Opposers 
Bob Beckman (Editor - Investors Bulletin / Contributor - LBC AM programme) 
Barry Sherman (Economist, Writer & Broadcaster / Associate Director - The Henley Centre) 
Outcome: Motion carried 
Sponsor: not specified in records 
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31st October 1983 
Motion: “(This House) prefers sound to sight” 
Chair: not specified in records 
Proposers 
The Marquess of Douro MEP (Con - Surrey) [Deputy Chair - Radio 210 Reading] 
Richard Imison (Script Editor - Drama BBC Radio) 
Opposers 
Brian Walden (Presenter - ITV’s Weekend World) 
Robin Hill (Robin Hill Associates Ltd / Founder - Merseyside Cable Television Ltd) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
5th December 1983 
Motion: “Advertising has the same right to freedom of expression as any other form of communication” 
Chair: Lord Tordoff of Knutsford (Lib Dem)  
Proposers 
Victor Ross (Chair - Reader’s Digest Association Limited) 
Paul Curtis (Marketing Director - Confectionery Division Mars Limited) 
Opposers 
Henry Clothier (Senior Lecturer in Journalism - City University) 
John Jennings (Secretary - Campaign for Press & Broadcast Freedom & Editor - SOGAT Journal) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
 

1984 
 

30th January 1984 
Motion: “Government’s policy on cable television helps neither the economy nor public requirements” 
Chair: Sir Geoffrey Johnson Smith MP (Con - Wealden) 
Proposers 
James Lee (Chair - Goldcrest Films & Television) 
John Birt (Director of Programmes - LWT) [latterly Lord Birt of Liverpool (Crossbench)] 
Opposers 
Nicholas Mellersh (Chief Executive - United Cable Programme) 
Donald Wray (Assistant Managing Director - Broadband Services, British Telecom) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
 
24th March 1984 
Motion: “Advertising and the professions go together like oil and water” 
Chair: Lord Redesdale (Con) 
Proposers 
John Bowron (Secretary General - The Law Society) 
Dr John Marks (Member - General Medical Council) 
Opposers 
Sir Gordon Borrie (Director General of Fair Trading) 
Ann Burdus (Deputy Chair - AGB Limited) 
Outcome: Motion defeated 
Sponsor: not specified in records 
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21st May 1984 
Motion: “Magazines will become as obsolete as the steam locomotive” 
Chair: not specified in records 
Proposers 
Nicholas Staveley (Head of Marketing Services - Merlin, British Telecom) 
Rodney Harris (Media Director - D’Arcy McManus & Masius) 
Opposers 
Michael Bird (Managing Director - International Thomson Publishing Co Ltd) 
Jane Reed (Managing Director - Holborn Group, IPC Magazines) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
16th July 1984 
Motion: “Industry in this country would benefit from a Freedom of Information Act” 
Chair: not specified in records 
Proposers 
Des Wilson (Chair - Campaign for Freedom of Information) 
Austin Mitchell MP (Lab - Great Grimsby) 
Opposers 
Tim Eggar MP (Con - Enfield North) 
Roger Hayes (Corporate Communications Director - PA Consulting Group) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
22nd  October 1984 
Motion: “A mixture of ignorance and prejudice makes journalists bite the advertising hand which feeds them” 
Chair: not specified in records 
Proposers 
Winston Fletcher (Chair & Chief Executive - Ted Bates Limited) 
Robin Wight (Chair - Wight Collins Rutherford Scott) 
Opposers 
Jean Rook (Assistant Editor - Daily Express) 
Sir Alastair Burnett (Director - Independent Television News) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
 
 
26th November 1984 
Motion: “UK Governments should have a major influence on the marketing performance of British business” 
Chair: not specified in records 
Proposers 
Tony Ball FInstM (Former World Sales Chief - BL Cars) 
James Pilditch CBE (Chair - AIDCOM International) 
Opposers 
Tim Brinton MP (Con - Gravesham) 
Madron Seligman MEP (Con - Sussex West) [Vice-Chair - Energy, Research & Technology Committee of the 
European Parliament] 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
 

 
 
 



12 

1985 
 
28th January 1985 
Motion: “Public money should not be spent on political advertising” 
Chair: not specified in the records 
Proposers 
Lady Shirley Porter (Leader - Westminster City Council) 
Michael Forsyth MP (Con - Stirling) [latterly Lord Forsyth of Drumlean (Con)] 
Opposers 
Cllr David Bookbinder (Leader - Derbyshire County Council) 
Cllr Adrian Slade (Leader - Alliance Group, Greater London Council) 
Outcome: Motion carried 
Sponsor: not specified in records 
 
25th March 1985 
Motion: “Management’s failure to communicate is a major cause of Britain’s economic decline” 
Chair: not specified in the records 
Proposers 
Walter Goldsmith (Chair & Chief Executive - Korn Ferry International Ltd) 
Jeremy Wyatt (Managing Director - Good Relations Corporate Communications Limited) 
Opposers 
Alistair Mant (Management, Economic & Industrial Studies - Polytechnic of the South Bank) 
Peter Rendall (Chair - The PR Organisation) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
20th May 1985 
Motion: “The deregulation of radio would benefit broadcasters, advertisers and listeners” 
Chair: not specified in the records 
Proposers 
Tim Brinton MP (Con - Gravesham) [Chair - Conservative Backbench Media Committee] 
Bill MacDonald (Managing Director - Radio Hallam, Sheffield) 
Opposers 
James Gordon (Managing Director - Radio Clyde, Glasgow) [latterly Lord Gordon of Strathblane CBE (Lab)] 
Jocelyn Hay (Founder & Chair - Voice of the Listener) 
Outcome: Motion defeated 
Sponsor: not specified in records 
 
 
 
22nd July 1985 
Motion: “Advertising on the BBC will help, not hinder, public service broadcasting” 
Chair: not specified in the records 
Proposers 
David Maclean MP (Con - Penrith & The Border) [latterly Rt Hon Lord Blencathra (Con)] 
Char Auld (Chief Executive - Spillers Foods) 
Opposers 
Michael Deakin (Director - TVam) 
Dr Janet Morgan (Special Adviser to the Director-General of the BBC) 
Outcome: Motion defeated 
Sponsor: not specified in records 
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21st October 1985 
Motion: “Unless the professions and City institutions take greater advantage themselves of the modern means 
of marketing available to business they will be the losers” 
Chair: not specified in the records 
Proposers 
Sir William Clark MP (Con - Croydon South) 
Robin Hodgson (Managing Director - Granville & Co Ltd) 
Opposers 
Sir David Napley 
Dr Oonagh McDonald MP (Lab - Thurrock) 
Outcome: Motion carried 
Sponsor: not specified in the records 
 
25th November 1985 
Motion: “National advertising should not be used at the present time in attempting to reduce heroin misuse” 
Chair: not specified in the records 
Proposers 
Nicholas Dorn PhD (Assistant Director - Institute for the Study of Drug Dependence) 
David Turner (Co-ordinator - Standing Conference on Drug Abuse) 
Opposers 
David Mellor MP (Con - Putney) [Parliamentary Under-Secretary of State - Home Office] 
Sammy Havari (Director - The Yellowhammer Advertising Company Ltd) 
Outcome: Motion defeated 
Sponsor: not specified in the records 
 
 

1986 
 

27th January 1986 
Motion: “(This House) would  not put its daughter into advertising” 
Chair: not specified in the records 
Proposers 
Mary Whitehouse CBE (President - National Viewers’ & Listeners’ Association) 
Keith Willoughby (Chief Executive - Eggs Authority) 
Opposers 
Jeremy Bullmore CBE (Chair - JWT & Chair - The Advertising Association) 
Austin Mitchell MP (Lab - Great Grimsby) 
Outcome: Motion defeated 
Sponsor: Publicity Club of London 
 
 
 
10th March 1986 
Motion: “If you want something said, go to a man; if you want something done, go to a woman” 
Chair: not specified in the records 
Proposers 
Peter Snape MP (Lab - West Bromwich East) [latterly Lord Snape of Wednesbury (Lab)] 
Patricia Rawlings (Campaign Committee - Peace through NATO) 
Opposers 
Rosalind Gilmore (Director - Personal Banking, Girobank plc) 
Dickie Arbiter (Court Correspondent - IRN/LBC) 
Outcome: Motion defeated 
Sponsor: Institute of Public Relations 
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19th May 1986 
Motion: “Britain will become an industrial backwater by the year 2000” 
Chair: not specified in the records 
Proposers 
Hywel Jones (formerly of The Henley Centre of Forecasting) 
Roy Sanderson OBE (National Officer - Electrical, Electronic, Telecommunications & Plumbing Union) 
Opposers 
Sir Geoffrey Chandler CBE (Director - Industry Year 1986) 
Nigel Adam (Editor - Business) 
Outcome: Motion carried 
Sponsor: International Advertising Association 
 
14th July 1986 
Motion: “It is impossible for political parties to market themselves honestly” 
Chair: not specified in the records 
Proposers 
Tony Ball (Marketing Consultant & World Sales Chief - BL Cars) 
Peter Bates (Managing Director - Barbour-Builder Limited) 
Opposers 
William Shelton MP (Con - Streatham) 
Graham Lancaster (Biss Lancaster plc) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 
 
27th October 1986 
Motion: “Letter boxes should be twice as large so as to encourage twice as much direct mail advertising” 
Chair: not specified in the records 
Proposers 
Steve Billcliffe (Publishing & Marketing Manager - The Labour Party) 
Victor Ross (Director - The Folio Society & Member - Data Protection Tribunal) 
Opposers 
Douglas Smith FIPR (Past Chair - Public Relations Consultants Association & Managing Director - Political 
Communication) 
Katherine Whitehorn (Columnist & Associate Editor - The Observer) 
Outcome: Motion carried 
Sponsor: Advertising Association 
 
 
 
24th November 1986 
Motion: “The written word is the best way of communicating within industry” 
Chair: not specified in the records 
Proposers 
Robin Corbett MP (Lab - Birmingham Erdington) [latterly Lord Corbett of Castle Vale (Lab)] 
Michael Johnson (Editor-in-Chief - International Management Magazine) 
Opposers 
Alan Supper (General Secretary - Association of Cinematograph, Television & Allied Technicians) 
Roland Long (Employee Investment Panel - CBI & Managing Director - Roland Long Limited) 
Outcome: Motion defeated 
Sponsor: British Association of Industrial Editors 
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1987 
 

26th January 1987 
Motion: “The advertising of issues and ideas will soon be as important as brand advertising” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Jackie Dickens (Planning Director - Leo Burnett) 
Harold Bolter (Director of Corporate Affairs - British Nuclear Fuels) 
Opposers 
Jim Harris (Marketing Director - British Airways) 
Peter Warren (Chair - Ogilvy & Mather) 
Outcome: Motion defeated 
Sponsor: Incorporated Society of British Advertisers 
 
25th March 1987 
Motion: “There should be a new regulatory authority for all UK radio” 
Chair: Sir Geoffrey Johnson-Smith MP (Con - Wealden) 
Proposers 
Richard Findlay (Managing Director - Radio Forth & Radio Tay) 
Michael Bukht (Managing Director - Invicta Radio, Kent) 
Opposers 
Norman Buchan MP (Lab - Paisley South) 
John Thompson (Director of Radio - Independent Broadcasting Authority) 
Outcome: Motion carried 
Sponsor: Association of Independent Radio Contractors 
 
26th October 1987 
Motion: “Public opinion polls should be banned once a General Election has been called” 
Chair: Baroness Birk of Regent’s Park (Lab) 
Proposers 
George Foulks MP (Lab - Carrick, Cumnock & Doon Valley) [latterly Rt Hon Lord Foulks of Cumnock (Lab)] 
Eric Jacobs (Chief Leader Writer - Today Newspapers) 
Opposers 
Bob Worcester (Chair - MORI) 
Tony Blair MP (Lab - Sedgefield) [Shadow Spokesperson for Trade & Industry] 
Outcome: Motion defeated 
Sponsor: Publicity Club of London 
 
 
 
 
30th November 1987 
Motion: “The integrity of British media has declined” 
Chair: Sir Geoffrey-Johnson Smith MP (Con - Wealden) 
Proposers 
Michael Shea CVO (Head of Public Affairs - Hanson Trust plc) 
Carol Friend (Managing Director - Pielle & Co Limited) 
Opposers 
Rt Hon Lord Deedes of Aldington MC DL (Con) [former Editor - The Daily Telegraph] 
Charles Wintour CBE (Distinguished journalist) 
Outcome: Motion carried 
Sponsor: ITV Association 
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1988 
 
25th January 1988 
Motion: “Banning charities from advertising their aims and objectives on television denies benefit to the needy” 
Chair: Iain Mills MP (Con - Meriden) 
Proposers 
Michael Brophy (Director - Charities Aid Foundation) 
Timothy Yeo MP (Con - Suffolk South) 
Opposers 
Joe Simpson (Assistant Director - Community Service Volunteers) 
Moyra Tourlamain (Media Project Officer - Volunteer Centre) 
Outcome: Motion carried 
Sponsor: ITV Association 
 
 
 
28th March 1988 
Motion: “Campaigning to encourage people to buy more British goods, subject to normal commercial criteria, 
is essential to British prosperity” 
Chair: not specified in the records 
Proposers 
Sir Basil Feldman (Chair - Better Made in Britain Campaign) 
Simon Preston (Director - Think British Campaign) 
Opposers 
Roger Haywood (Managing Director - Roger Haywood & Associates) 
Michael Fallon MP (Con - Darlington) 
Outcome: Motion defeated 
Sponsor: Communication Advertising & Marketing (CAM) Education Foundation 
 
 
 
16th May 1988 
Motion: “Marketing-orientated Chief Executives are more valuable to a company than marketing departments” 
Chair: not specified in the records 
Proposers 
Jim O’Brien (Joint Managing Director - British Railways Board) 
Professor Kenneth Simmonds (Professor of Marketing & International Business - London Business School) 
Opposers 
Mike Wilson (Managing Director - Marketing Improvements Ltd) 
Professor Malcolm McDonald (Director - Marketing Planning Centre, Cranfield School of Management) 
Outcome: Motion defeated 
Sponsor: Chartered Institute of Marketing 
 
 
 
11th July 1988 
Motion: “Global branding is an out-moded concept” 
Chair: Sir Geoffrey Johnson-Smith MP (Con - Wealden) 
Proposers 
Hywel Jones (Chair - Hywel Jones Associates) 
Archie “Tubby” Pitcher (Chair - Robert Jenkins Advertising) 
Opposers 
James Espey (Deputy Managing Director - United Distillers Group) 
Malcolm Matson (Chief Executive - National Telecable) 
Outcome: Motion defeated 
Sponsor: International Advertising Association 
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24th October 1988 
Motion: “The unintended effects of advertisements on society are more profound than the intended effects” 
Chair: not specified in the records 
Proposers 
Beverley Anderson (Educator & Broadcaster) 
David Lipsey (Journalist & Director - Sunday Newspaper Publishing Co Ltd) [latterly Lord Lipsey of Tooting 
Bec (Lab)] 
Opposers 
Winston Fletcher (Chair - Delaney Fletcher Delaney Ltd) 
Ann Burdus (Director - AGB Research plc) 
Outcome: Motion defeated 
Sponsor: Advertising Association 

 
28th November 1988 
Motion: “British advertising and marketing strategies will soon be more European than British” 
Chair: not specified in the records 
Proposers 
John Dale (Sales Director - Pedigree Foods) 
Sue Farr (Business Development Director - WCRS) 
Opposers 
John Billett (Chair - Billett & Co) 
Alan Capper (Chair - Granard Rowland Communications) 
Outcome: Motion carried 
Sponsor: Incorporated Society of British Advertisers 
 
 

1989 
 

30th January 1989 
Motion: “Improved communications between British management and the workforce is the key to the recent 
resurgence of British industry” 
Chair: Sir Geoffrey Johnson-Smith MP (Con - Wealden) 
Proposers 
Sir Kenneth Corfield FEng (Board Member - Midland Bank plc) 
Jean Denton (Director - Burson Marsteller) [latterly Baroness Denton of Wakefield CBE (Con)] 
Opposers 
Michael Ivens CBE (Director - Aims of Industry) 
Roger Rosewell (Leader Writer - The Daily Mail) 
Outcome: Motion defeated 
Sponsor: British Association of Industrial Editors 
 
 
20th March 1989 
Motion: “More radio will not mean better radio” 
Chair: Lord Ezra of Horsham MBE Kt (Lib Dem) 
Proposers 
Gillian Reynolds (Chair - UK Radio Festival & Sony Awards) 
Tim Blackmore (Consultant Freelance Producer & Director - Radio Academy) 
Opposers 
Mark Fisher MP (Lab - Stoke-on-Trent Central) [Opposition Spokesperson for the Arts & the Media] 
Brian West (Director - Association of Independent Radio Contractors) 
Outcome: Motion defeated 
Sponsor: Association of Independent Radio Contractors 
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15th May 1989 
Motion: “More competition in television will not debase standards” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Anthony Simmonds-Gooding (Managing Director - British Satellite Broadcasting) 
John Perriss (International Media Director - Saatchi & Saatchi) 
Opposers 
Melvyn Bragg (Head of Arts - LWT) 
Dr Jim McDonnell (Director of Projects - Centre for the Study of Communications & Culture) 
Outcome: Motion defeated 
Sponsor: Institute of Practitioners in Advertising 
 
17th July 1989 
Motion: “Advertising and marketing do more for the quality of life today than religion” 
Chair: Conal Gregory MP (Con - York) 
Proposers 
Peter Marsh (Chair - Inca Gemstones plc & former Chair - Allen Brady & Marsh) 
John Mezzaros (Marketing Manager - Volkswagen Audi Group UK Ltd) 
Opposers 
David Alton MP (Lib Dem - Liverpool Mossley Hill) [latterly Lord Alton of Liverpool (Crossbench)] 
Charles Wooley (Public Affairs Assistant to Cardinal Hume) 
Outcome: Motion defeated 
Sponsor: Publicity Club of London 
 
23rd October 1989 
Motion: “We believe political lobbying to be unnecessary in a true democracy” 
Chair: Sir Giles Shaw MP (Con - Pudsey) 
Proposers 
Tony Banks MP (Lab - Newham North West) [latterly Lord Stratford (Lab)] 
Baroness Ewart-Biggs of Ellis Green (Lab) [Opposition Whip - House of Lords] 
Opposers 
Adam Raphael (Executive Editor - The Observer) 
Douglas Smith (Managing Director - Countrywide Political Communications & President-Elect - Institute of 
Public Relations) 
Outcome: Motion defeated 
Sponsor: Institute of Public Relations 
 
 
 
27th November 1989 
Motion: “Market research expresses public opinion better than the ballot box” 
Chair: Gregory Conal MP (Con - York) 
Proposers 
Austin Mitchell MP (Lab - Great Grimsby) 
John Samuels (Managing Director - British Market Research Bureau) 
Opposers 
Bill Blyth (Director of Research Audits of Great Britain MI) 
Rt Hon John Biffen MP (Con - North Shropshire) 
Outcome: Motion defeated 
Sponsor: Market Research Society 
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1990 
 
29th January 1990 
Motion: “The fairest way of allocating ITV franchises is to the highest bidder” 
Chair: Sir Geoffrey Johnson-Smith MP (Con - Wealden) 
Proposers 
Graham Riddick MP (Con - Colne Valley) 
Professor Martin Cave (Brunel University) 
Opposers 
Austin Mitchell MP (Lab - Great Grimsby) 
Julian Critchley MP (Con - Aldershot) 
Outcome: Motion defeated 
Sponsor: ITV Association 

 
21st May 1990 
Motion: “The portrayal of women in advertisements is out of step with changing social attitudes” 
Chair: Robin Corbett MP (Lab - Birmingham Erdington) [latterly Lord Corbett of Castle Vale (Lab)] 
Proposers 
Emma Nicholson MP (Con - Torridge & West Devon) [latterly Baroness Nicholson of Winterbourne (Con)] 
Joanna Foster (Chair - Equal Opportunities Commission) 
Opposers 
Archie “Tubby” Pitcher CBE (Past President - Ogilvy & Mather) 
Marilyn Baxter (Director of Planning - Saatchi & Saatchi Advertising) 
Outcome: Motion carried 
Sponsor: Advertising Association 
 
9th July 1990 
Motion: “Green marketing is a passing fad” 
Chair: William Cash MP (Con - Stafford) 
Proposers 
Patricia Hawtin (Managing Director - SATEC) 
Dr Nigel Roome (Lecturer in Environmental Policy - Bradford University) 
Opposers 
Peter Hindle (Associate Director for Environmental Affairs - Procter & Gamble Europe) 
John Elkington (Director-General - SustainAbility) 
Outcome: Motion defeated 
Sponsor: Incorporated Society of British Advertisers 
 
 
 
22nd October 1990 
Motion: “The European Parliament should not control advertising” 
Chair: Sir Geoffrey Johnson-Smith MP (Con - Meriden) 
Proposers 
Roger Neill (Chair - Bozell Europe & World President - International Advertising Association) 
Auberon Waugh (Columnist - The Spectator & Editor - Literary Review) 
Opposers 
Martyn Bond (Head of Office - European Parliament) 
Sarah Baxter (Political Correspondent - New Statesman & Society) 
Outcome: Motion carried 
Sponsor: International Advertising Association 
 
19th November 1990 
Motion: “People have more confidence in the national press than in politicians” 
Chair: Baroness Birk of Regent’s Park (Lab) 
Proposers 
Brian Hitchen (Editor - The Daily Star) 
Iain Walker (Executive Editor - The Mail on Sunday) 
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Opposers 
Rt Hon Lord Deedes of Aldington MC DL (Con) [former Cabinet Minister & former Editor - The Daily 
Telegraph] 
Julian Critchley MP (Con - Aldershot) 
Outcome: Motion carried 
Sponsor: Publicity Club of London 
 
 

1991 
 
18th March 1991 
Motion: “For UK commercial radio to flourish, the new national services must be allied to appeal to popular 
taste” 
Chair: Rt Hon Lord Thomson of Monifieth KT DL FRSE (Lib Dem) 
Proposers 
Charles Levison (Managing Director - Virgin Broadcasting Ltd) 
Tim Schoonmaker (Managing Director - EMAP Radio) 
Opposers 
David Astor (Chair - Classic FM) 
Richard Finlay (Chief Executive - Radio Forth Group) 
Outcome: Motion carried 
Sponsor: Association of Independent Radio Companies 

 
13th May 1991 
Motion: “Religious advertising will do more for Mammon than for God” 
Chair: not specified in the records 
Proposers 
Dr Jim McDonnell (Director - Catholic Communications Centre) 
Richard Eyre (Media Director - Bartle Bogle Hegarty) 
Opposers 
Reverend David Holloway (Member - Evangelical Council) 
Neville Cooper (Chair - Christian Association of Business Executives) 
Outcome: Motion defeated 
Sponsor: Institute of Practitioners in Advertising 
 
 
 
 
21st October 1991 
Motion: “Manifestos should be based on conviction politics rather than opinion polls” 
Chair: Conal Gregory MP (Con - York) 
Proposers 
Derek Hatton (former Leader - Liverpool City Council) 
Brian Gosschalk (Director of Political Research - MORI) 
Opposers 
John Clemens (Chair - Continental Research) 
Harvey Thomas (former Director of Presentations - The Conservative Party) 
Outcome: Motion carried 
Sponsor: Market Research Society 
 
18th November 1991 
Motion: “Effective public relations distorts the democratic process” 
Chair: not specified in the records 
Proposers 
Sarah Baxter (Political Editor - New Statesman & Society) 
Fran Bennett (Director - Child Poverty Action Group) 
Opposers 
Jerry Hayes MP (Con - Harlow) 
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Roger Haywood FIPR (President - Institute of Public Relations) 
Outcome: Motion carried 
Sponsor: Institute of Public Relations 
 
 

1992 
 
27th January 1992 
Motion: “Proportional representation will benefit industry through greater stability” 
Chair: not specified in the records 
Proposers 
Robin Squire MP (Con - Hornchurch) 
Winston Fletcher (Chair - Delaney Fletcher Delaney Bozell) 
Opposers 
Douglas Hoyle MP (Lab - Warrington North) [latterly Lord Hoyle of Warrington (Lab)] 
Chris Powell (Chief Executive - BMP DDB Needham) 
Outcome: Motion defeated 
Sponsor: Incorporated Society of British Advertisers 
 
16th March 1992 
Motion: “Marketing not money will be the salvation of Eastern Europe” 
Chair: not specified in the records 
Proposers 
Dr Norman Wooding CBE (Chair - East European Trade Council) 
John Mitchell (Chair - ICI East Europe) 
Opposers 
Ralph Land OBE (Director for East European Affairs - Rolls Royce plc) 
Lyall Davidson (Chair - CIM Central London Branch) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 
 
 
 
 
19th October 1992 
Motion: “Broadcast media make literacy irrelevant” 
Chair: not specified in the records 
Proposers 
Brian Roberts (Managing Director - Taylor Nelson Group Limited AGB) 
David Tector (Assistant Managing Director - Grimsby Evening Telegraph) 
Opposers 
Harold Lind (Media Consultant) 
Sue Phipps (PR Consultant) 
Outcome: Motion carried 
Sponsor: Newspaper Society 
 
23rd November 1992 
Motion: “The growth of international advertising signals the death of the copywriter” 
Chair: not specified in the records 
Proposers 
Robin Wight (Chair - WCRS) 
Nick Welch (Executive Creative Director - JWT) 
Opposers 
Suki Kalirai (Director of European Marketing Programmes - Coca-Cola) 
Martin Smith (Deputy Chair - Bartle Bogle Hegarty) 
Outcome: Motion carried 
Sponsor: International Advertising Association 
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1993 

 
25th January 1993 
Motion: “If advertising works, people work” 
Chair: Iain Mills MP (Con - Meriden) 
Proposers 
Ross Harvey (former Publisher - ADMAP) 
Piers Merchant MP (Con - Beckenham) 
Opposers 
Steven Bell (Chief Economist - Morgan Grenfell) 
Mike Smith (Head of Press & Information Department - Trades Union Congress) 
Outcome: Motion carried 
Sponsor: Publicity Club of London 

 
24th May 1993 
Motion: “Politicians once elected ignore public opinion” 
Chair: Lord Ezra of Horsham MBE Kt (Lib Dem) 
Proposers 
Bob Worcester (Chair - MORI) 
Peter Fiddick (Media Commentator & Editor - Research) 
Opposers 
Cheryl Gillan MP (Con - Chesham & Amersham) 
Jonathan Aitken MP (Con - South Thanet) 
Outcome: Motion carried 
Sponsor: Market Research Society 
 
 
 
 
5th July 1993 
Motion: “The BBC no longer sets the broadcasting standard” 
Chair: Sir Giles Shaw MP (Con - Pudsey) 
Proposers 
Nick Phillips (Director-General - Institute of Practitioners in Advertising) 
Michael Buckht (Programme Controller - Classic FM) 
Opposers 
Michael Jackson (Controller - BBC2) 
Michael Green (Controller - Radio 4) 
Outcome: Motion carried 
Sponsor: Institute of Practitioners in Advertising 

 
18th October 1993 
Motion: “The imposition of VAT on the printed word will inhibit the UK’s recovery from recession” 
Chair: Piers Merchant MP (Con - Beckenham) 
Proposers 
Lord Beloff of Wolvercote (Con) [Professor Emeritus & Fellow - All Souls College, Oxford] 
William Cash MP (Con - Stafford) 
Opposers 
Lord Desai of St Clement Danes (Lab) [Head of Development Studies Institute - London School of Economics] 
Professor Douglas MacWilliams (Chief Executive - The Centre for Economics & Research Ltd) 
Outcome: Motion carried 
Sponsor: Advertising Association 
 
22nd November 1993 
Motion: “Society gets the media it deserves” 
Chair: Lord McGregor of Durris (Lib Dem) 
Proposers 
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Austin Mitchell MP (Lab - Great Grimsby) 
Brian MacArthur (Executive Editor for Features - The Times) 
Opposers 
Michael Norton (Director - The Directory of Social Change) 
Judith Church (Senior Official MSF & Member of Labour’s National Executive Committee) 
Outcome: Motion carried 
Sponsor: Institute of Public Relations 
 
 

1994 
 
24th January 1994 
Motion: “Sponsorship benefits consumers more than advertising” 
Chair: Sir Giles Shaw MP (Con - Pudsey) [Chair - Broadcasters’ Audience Research Board] 
Proposers 
John Billett (Chief Executive - The Billett Consultancy) 
Shaun Powell (Head of Marketing - Barclaycard) 
Opposers 
Kenneth Miles (Director-General - Incorporated Society of British Advertisers) 
MT Rainey (Managing Director - Rainey Kelly Campbell Roalfe) 
Outcome: Motion carried 
Sponsor: Incorporated Society of British Advertisers 
 
 
 
 
21st March 1994 
Motion: “An A-level in marketing would be more valuable than English” 
Chair: Cheryl Gillan MP (Con - Chesham & Amersham) 
Proposers 
Roy Doughty (Sales & Marketing Director - Mercury One2One) 
Angela Hatton (Senior Examiner - Chartered Institute of Marketing) 
Opposers 
John Sutton (General Secretary - Secondary Heads Association) 
Mrs GD du Charme (Headmistress - Benenden School) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 

 
23rd May 1994 
Motion: “Advertising and marketing have done more for the housewife than Parliament” 
Chair: Iain Mills MP (Con - Meriden) 
Proposers 
Teresa Gorman MP (Con - Billericay) 
Simon Marquis (Editorial Director - Marketing) 
Opposers 
Dame Jill Knight MP (Con - Birmingham Edgbaston) 
Harry Shepherd (former Director of Public Affairs - Marks & Spencer) 
Outcome: Motion carried 
Sponsor: Publicity Club of London 
 
4th July 1994 
Motion: “Sales promotion is now the pre-eminent marketing discipline” 
Chair: John Greenway MP (Con - Ryedale) 
Proposers 
Robert Janes (Managing Director - FKB Carlson) 
Andrew Marsden (Commercial & Joint Managing Director - Vileda LP Ltd) 
Opposers 
Graham Lancaster (Chair - Biss Lancaster plc) 
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Mike Churchman (Partner - Churchmans Marketing Communications) 
Outcome: Motion defeated 
Sponsor: Institute of Sales Promotion 

 
17th October 1994 
Motion: “Newspapers will be crushed on the new information highways” 
Chair: Robin Corbett MP (Lab - Birmingham Erdington) [latterly Lord Corbett of Castle Vale (Lab)] 
Proposers 
Mark Beilby (Media Analyst - SG Warburg) 
Creenagh Lodge (Chair - CLK) 
Opposers 
Chris Oakley (Chief Executive - Midland Independent Newspapers) 
Jim Chisholm (Consultant - The Chisholm Business) 
Outcome: Motion defeated 
Sponsor: Newspaper Society 
 
 
 
 
 
 
 
21st November 1994 
Motion: “Most advertising will be individually targeted and personalised by the year 2004” 
Chair: Graham Allen MP (Lab - Nottingham North) 
Proposers 
Michael Heron (Chair - The Post Office) 
Victor Ross (former Chair - Reader’s Digest Association) 
Opposers 
Winston Fletcher (Chair - DFSD Bozell) 
Chris Powell (Chief Executive - BMP DDB Needham) 
Outcome: Motion defeated 
Sponsor: Direct Marketing Association 
 
 

1995 
 
23rd January 1995 
Motion: “Market research serves the public better than consumer legislation” 
Chair: Lord Ezra of Horsham MBE Kt (Lib Dem) 
Proposers 
Michael Warren (Director-General - Market Research Society) 
John Wigzell (Market Research Consultant) 
Opposers 
Sheila McKechnie (Director - Consumers’ Association) 
Geoff Hoon MP (Lab - Ashfield) 
Outcome: Motion defeated 
Sponsor: Market Research Society 
 
20th March 1995 
Motion: “Government is the major obstacle to the development of the information society” 
Chair: Lord McGregor of Durris (Lib Dem) 
Proposers 
David Arculus (Group Managing Director - EMAP plc) 
Roger Gale MP (Con - North Thanet) 
Opposers 
Professor Hugh Stephenson (Head of Journalism Studies - City University) 
Carole Tongue MEP (Lab - London East) 
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Outcome: Motion carried 
Sponsor: Periodical Publishers Association 

 
22nd May 1995 
Motion: “Advertising can seriously damage your health” 
Chair: Lord Colwyn CBE (Con) 
Proposers 
Adrian Holmes (Chair - Lowe Howard-Spink) 
Jean Lambert (former Chair - The Green Party) [latterly a Green MEP for London Region]  
Opposers 
Martin Smith (Deputy Chair - Bartle Bogle Hegarty) 
Andrew Harrison (Editor - Select Magazine) 
Outcome: Motion defeated 
Sponsor: International Advertising Association 
 
 
 
 
23rd October 1995 
Motion: “The Nolan Committee’s recommendations should be implemented in full” 
Chair: Iain Mills MP (Con - Meriden) 
Proposers 
Angela Eagle MP (Lab - Wallasey) 
Quentin Rappaport (Chair - Institute of Public Relations Government Affairs Group) 
Opposers 
Peter Luff MP (Con - Worcester) 
Tom McNally (Director of Public Affairs - Shandwick Consultants) [latterly Rt Hon Lord McNally of 
Blackpool (Lib Dem)] 
Outcome: Motion defeated 
Sponsor: Institute of Public Relations 
 
 

1996 
 
22nd January 1996 
Motion: “The European Commission strangles innovation and enterprise” 
Chair: David Faber MP (Con - Westbury) 
Proposers 
Sir Teddy Taylor MP (Con - Southend East) 
Professor Douglas MacWilliams (Chief Executive - Centre for Economic & Business Research) 
Opposers 
Peter Sutherland (Chair - Goldman Sachs International) 
Robert Worcester (Chair - MORI) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 
 
25th March 1996 
Motion: “Political advertising does not inform, it manipulates” 
Chair: Sir Giles Shaw MP (Con - Pudsey) 
Proposers 
Peter Bottomley MP (Con - Eltham) 
Winston Fletcher (Chair - Delaney Fletcher Bozell) 
Opposers 
Rt Hon Lord Young of Graffham (Con) 
Chris Powell (Chair - BMP DDB Needham) 
Outcome: Motion carried 
Sponsor: Publicity Club of London 
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20th May 1996 
Motion: “The dignity of Parliament is being usurped by the soundbite” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Geoffrey Goodman (Journalist & Broadcaster) 
Evie Soames (Director - Charles Barker) 
Opposers 
Harry Shepherd (former Director of Public Affairs - Marks & Spencer) 
Nicholas Jones (Journalist & Broadcaster) 
Outcome: Motion carried 
Sponsor: The Debating Group 
 
 
 
28th October 1996 
Motion: “Electronic media are achieving more for global democracy than traditional media” 
Chair: Iain Mills MP (Con - Meriden) 
Proposers 
Christopher Miller (Partner - Clifford Chance) 
Robin Fairlie (Direct Marketing Consultant) 
Opposers 
Tony Coad (Development Director - The Daily Telegraph) 
Perri 6 (Research Director - Demos) 
Outcome: Motion defeated 
Sponsor: Direct Marketing Association 
 
 

1997 
 

16th June 1997 
Motion: “Advertising shapes society more than politicians” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Hugh Burkitt (Chair - Court Burkitt & Co Ltd) 
Roger Holland (Chief Executive - Joint Industry Committee for Regional Press Research) 
Opposers 
Peter York (Cultural Commentator & Director - Social Research Unit) 
Lord McNally of Blackpool (Lib Dem) [Vice-Chair - Shandwick Consultants] 
Outcome: Motion carried 
Sponsor: Institute of Practitioners in Advertising 

 
27th October 1997 
Motion: “Governments should keep their hands off advertising” 
Chair: Roger Haywood (Chair - The Debating Group), deputising for Austin Mitchell MP (Lab - Great 
Grimsby) 
Proposers 
Winston Fletcher (Chair - Bozell UK Group) 
Peter Fiddick (Media Commentator & Editor - Research) 
Opposers 
Andrew Brown (Director-General - Advertising Association) 
Martyn Bond (Director - UK Office of the European Parliament) 
Outcome: Motion carried 
Sponsor: International Advertising Association 
 
24th November 1997 
Motion: “Charities should spend their money on charity, and not on advertising” 
Chair: Lord McIntosh of Haringey (Lab) 
Proposers 



27 

Stephen Lee (Director - Charity Fund Raising Managers) 
Carol Friend (Managing Director - Pielle Public Relations) 
Opposers 
Georgie Shooter (Board Account Director - D’Arcy Masius Benton & Bowles) 
Sandra Chalmers (Director of Communications - Help the Aged) 
Outcome: Motion defeated 
Sponsor: The Debating Group 
 
 
 
 

1998 
 
26th January 1998 
Motion: “The sooner the Euro is adopted as the UK’s currency, the better” 
Chair: David Faber MP (Con - Westbury) 
Proposers 
Lord Taverne of Pimlico QC (Lib Dem) 
Graham Bishop (Adviser on European Financial Affairs - Salomon-Smith Barney) 
Opposers 
Rt Hon Lord Tebbit of Chingford CH (Con) 
Geoffrey Clifton-Brown MP (Con - Cotswold) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 
 
23rd March 1998 
Motion: “Professional lobbyists are essential to the democratic process” 
Chair: Lord McNally of Blackpool (Lib Dem) 
Proposers 
Simon Lewis (Director of Corporate Affairs - Centrica plc) 
Nicholas Archer (Account Director - Daniel J Edelman Ltd) 
Opposers 
Ty Goddard (Political Adviser - NSPCC) 
Frankie Blagdon (Marketing & PR Manager - The Freelance Centre) 
Outcome: Motion defeated 
Sponsor: Institute of Public Relations 

 
18th May 1998 
Motion: “Newspapers set the political agenda” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Robert Satchwell (President - Guild of Editors & Editor - Cambridge Evening News) 
Roger Bolland (Holland Associates) 
Opposers 
Teresa Gorman MP (Con - Billericay) 
Judy Thomas (IAA UK Chapter & London 2000 Congress) 
Outcome: Motion carried 
Sponsor: Joint Industry Committee for Regional Press Research 
 
6th July 1998 
Motion: “The press has done more for public health than Governments” 
Chair: Rt Hon Ann Widdecombe MP (Con - Maidstone & The Weald) 
Proposers 
Dr Thomas Stuttaford OBE (Media journalist & Physician) 
Dr Fleur Fisher (Chair - Teenage Magazine Arbitration Panel) 
Opposers 
Rt Hon Stephen Dorrell MP (Con - Charnwood) [former Secretary of State for Health] 
Sally Keeble MP (Lab - Northampton North) [former journalist and author on health] 
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Sponsor: Periodical Publishers Association 
Outcome: Motion defeated 
 
 
 
 
 
23rd November 1998 
Motion: “Modern politics are more concerned with image than reality” 
Chair: Dennis Lipton (Vice-Chair - The Debating Group), deputising for Cheryl Gillan MP (Con - Chesham & 
Amersham) 
Proposers 
Cheryl Gillan MP (Con - Chesham & Amersham), standing in for Rt Hon Ann Widdecombe MP (Con - 
Maidstone & The Weald) 
Mike McCormack (Chair - Publicity Club of London), standing in for Boris Johnson (Assistant Editor & 
Columnist - The Daily Telegraph)] 
Opposers 
Robin Corbett MP (Lab - Birmingham Erdington) [latterly Lord Corbett of Castle Vale (Lab)] 
Keith McDowall (former Deputy Director-General - Confederation of British Industry) 
Outcome: Motion carried 
Sponsor: Publicity Club of London 
 
 

1999 
 
25th January 1999 
Motion: “Advertising is good for your diet” 
Chair: John Greenway MP (Con - Ryedale) 
Proposers 
Simon Bullimore (former Managing Director - Mars Confectionery & former President - ISBA) 
Peter Ainsworth MP (Con - East Surrey) [Shadow Secretary of State for Culture, Media & Sport] 
Opposers 
Peta Cottee (Deputy Co-ordinator - National Food Alliance) 
Dr Mike Rayner (Division of Public Health & Primary Healthcare, Oxford University) 
Outcome: Motion defeated 
Sponsor: Advertising Association 

 
24th May 1999 
Motion: “Global advertising is an instrument of US cultural imperialism” 
Chair: Lord McNally of Blackpool (Lib Dem) 
Proposers 
Hugh Burkitt (Chair - Court Burkitt & Company) 
Dr Sonia Livingstone (Programme Director - Media Communications, London School of Economics) 
Opposers 
TJ Dowling (Cultural Attaché - The American Embassy, London) 
Richard Spring MP (Con - West Suffolk) [latterly Lord Risby of Haverhill (Con)] 
Outcome: Motion carried 
Sponsor: International Advertising Association 
 
5th July 1999 
Motion: “Advertising should not be targeted at children” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Lars Maren (Deputy Director - Swedish Ministry of Culture) 
Dr Greg Philo (Director - The Media Unit, Glasgow University) 
Opposers 
Nigel Walmsley (Chair - Carlton Television) 
Jane Matthews (Managing Partner & Head of Account Management - JWT) 
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Outcome: Motion defeated 
Sponsor: Institute of Practitioners in Advertising 
 
25th October 1999 
Motion: “Within the next decade the majority of people will do most of their shopping electronically” 
Chair: Lord Borrie of Abbots Morton Kt QC (Lab) 
Proposers 
James Roper (Chief Executive - Interactive Media in Retail Group) 
Cliff Condon (Director of European New Media Analysis - Forrester Research) 
Opposers 
Chris Garthwaite (Head of Group Development & Complementary Channels - Kingfisher) 
Julian Graham-Rack (Trading Manager Home Shopping & E-commerce - ASDA) 
Outcome: Motion defeated 
Sponsor: Direct Marketing Association 

 
22nd November 1999 
Motion: “Marketing is destroying the true religious significance of the Millennium” 
Chair: Rt Hon Sir Geoffrey Johnson-Smith DL MP (Con - Wealden) 
Proposers 
Rt Hon Ann Widdecombe MP (Con - Maidstone & The Weald) 
Right Reverend John Cairns (Moderator of the General Assembly - Church of Scotland) 
Opposers 
Austin Mitchell MP (Lab - Great Grimsby) 
Barry Delaney (Creative Director - Delaney Fletcher Bozell) 
Outcome: Motion carried 
Sponsor: The Debating Group 
 
 

2000 
 

24th January 2000 
Motion: “British consumers are being ripped off” 
Chair: Baroness O’Cathain of The Barbican OBE (Con) 
Proposers 
John Waite (Presenter - BBC Radio 4) 
Roger Haywood (President - Worldcom UK) 
Opposers 
John Noble (British Brands Group) 
Ray Perry (Chartered Institute of Marketing) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 
 
20th March 2000 
Motion: “Political parties should be allowed to advertise on TV and radio as well as in other media” 
Chair: Lord Gordon of Strathblane CBE (Lab) 
Proposers 
Derek Wyatt MP (Lab - Sittingbourne & Sheppey) 
Simon Marquis (Managing Director - Zenith) 
Opposers 
Peter Bottomley MP (Con - Worthing West) 
Mike Moran (Commercial Director - Toyota) 
Outcome: Motion defeated 
Sponsor: Radio Advertising Bureau 
 
 
 
 
22nd May 2000 
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Motion: “Greater competition in the TV industry will lead to better quality programmes” 
Chair: Rt Hon Baroness Dean of Thornton-le-Fylde (Lab) 
Proposers 
David Docherty (Director of Television - BBC) 
Stewart Butterfield (Managing Director - Granada UK Broadcasting) 
Opposers 
Des Browne MP (Lab - Kilmarnock & Loudoun) [latterly Rt Hon Lord Browne of Ladyton (Lab)] 
John Beyer (Director - National Viewers’ & Listeners’ Association) 
Outcome: Motion carried 
Sponsor: Commercial Television 
 
3rd July 2000 
Motion: “You shouldn’t believe what you read in the popular press” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Mike Molloy (Editor-in-Chief - Mirror Group Newspapers) 
Bill Hagerty (Columnist - New Statesman) 
Opposers 
Charles Collier-Wright (Lawyer - Mirror Group) 
Julia Langdon (Freelance political journalist) 
Outcome: Motion carried 
Sponsor: Joint Industry Committee for Regional Press Research 
 
23rd October 2000 
Motion: “Political policy making gives focus groups a bad name” 
Chair: Lord McIntosh of Haringey (Lab) 
Proposers 
Rt Hon Peter Brooke CH MP (Con - Cities of London & Westminster) 
Marilyn Baxter (Chair - Hall & Partners) 
Opposers 
Lord Bell of Belgravia (Con) [Chair - Chime Communications] 
Prosper Riley-Smith (Chair - Davis Riley-Smith Maclay) 
Outcome: Motion defeated 
Sponsor: Market Research Society 
 
 

2001 
 
22nd January 2001 
Motion: “London is the only ‘World Class’ city in the UK” 
Chair: Lord Colwyn CBE (Con) 
Proposers 
Stephen O’Brien (Chief Executive - London First) 
Tony Halmos (Director of Public Relations - Corporation of London) 
Opposers 
Judith Donovan CBE (Yorkshire Businesswoman of the Year) 
Austin Mitchell MP (Lab - Great Grimsby) 
Outcome: Tie 
Sponsor: Publicity Club of London 
 
 
 
 
22nd October 2001 
Motion: “In a war against terrorism the media should be controlled” 
Chair: Baroness Nicholson of Winterbourne (Lib Dem) 
Proposers 
Peter Bottomley MP (Con - West Worthing) 
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John Underwood (former Communications Director - The Labour Party) 
Opposers 
Bill Emmott (Editor - The Economist) 
Bob Hutchinson (Chair - ‘D’ Notice Committee) 
Outcome: Motion defeated 
Sponsor: Periodical Publishers Association 
 
26th November 2001 
Motion: “Convergence should signal the end of statutory control of advertising content” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
John Greenway MP (Con - Ryedale) 
Rupert Howell (Joint Chief Executive - Chime Communications) 
Opposers 
Professor Steve Barnett (Professor of Communications - University of Westminster) 
Richard Thomas (Director of Public Policy - Clifford Chance) 
Outcome: Motion carried 
Sponsor: Advertising Association 
 
 

2002 
 
21st January 2002 
Motion: “Marketing adds more value to shareholders than to consumers” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Andrew Davis (Editor - Financial Times supplement ‘Tuesday Creative Business’) 
David Haigh (Chief Executive - Brand Finance plc) 
Opposers 
Laurie Young (Head of Corporate Finance & Recovery - PriceWaterhouseCoopers) 
Kevin Hawkins (Director of Communications - Safeway Stores plc) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 
 
25th March 2002 
Motion: “Global brands are at the mercy of consumers” 
Chair: Baroness O’Cathain of The Barbican OBE (Con) 
Proposers 
Wally Olins CBE (Chair - The Branding Consultancy) 
Rita Clifton (Chief Executive - Interbrands) 
Opposers 
Deborah Doane (Head of Corporate Accountability - New Economic Foundation) 
Simon Anholt (Chair - Earthspeak) 
Outcome: Motion carried 
Sponsor: International Advertising Association 
 
 
 
 
20th May 2002 
Motion: “My right to know matters more than your right to privacy” 
Chair: Roger Gale MP (Con - North Thanet) 
Proposers 
Richard Bandell (Managing Director - Claritas UK Ltd) 
Sue Reid (Correspondent - The Sunday Times) 
Opposers 
John Wadham (Director - Liberty) 
Philip Crayford QC 
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Outcome: Motion carried 
Sponsor: Direct Marketing Association 

 
8th July 2002 
Motion: “Political advertising is a barrier to the democratic process” 
Chair: Peter Bottomley MP (Con - Worthing West) 
Proposers 
Michael White (Political Editor - The Guardian) 
David Rendel MP (Lib Dem - Newbury) 
Opposers 
Lord Bell of Belgravia (Con) [Chair - Chime Communications] 
Trevor Beattie (Creative Director & Chair - TBWA/London) 
Outcome: Motion defeated 
Sponsor: Institute of Practitioners in Advertising / The 44 Club 
 
21st October 2002 
Motion: “The barriers to communication of information about prescription medicines damage public health” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Trevor Jones (Director-General - Association of the British Pharmaceutical Industry) 
Mike Stone (Director - The Patients’ Association) 
Opposers 
Dr Howard Stoate MP (Lab - Dartford) [Chair - All-Party Parliamentary Group on Pharmacy] 
Allan Asher (Director of Campaigns - Consumers’ Association) 
Outcome: Motion carried 
Sponsor: Commercial Television 

 
25th November 2002 
Motion: “Government expects market research to take its decisions” 
Chair: Rt Hon Lord McIntosh of Haringey (Lab) 
Proposers 
Michael Warren (Consultant & former Director-General - Market Research Society) 
Nick Jankel-Elliott (Director of Planning - Happy Dog Group) 
Opposers 
Deborah Mattinson (Joint Chief Executive - Opinion Leader Research) [latterly Baroness Mattinson of 
Darlington (Lab)] 
Paul Kellner (Chief Executive - YouGov & Political Journalist) 
Outcome: Motion defeated 
Sponsor: Market Research Society 
 
 
 
 
 
 

2003 
 
24th March 2003 
Motion: “A career in estate agency is more appealing than a career in advertising” 
Chair: Rt Hon Virginia Bottomley MP (Con - South West Surrey) [latterly Rt Hon Baroness Bottomley of 
Nettlestone (Con)] 
Proposers 
Andrew Jack (Managing Director - Pure Media) 
Liv Fitzimmons (former advertising executive) 
Opposers 
Andrew Brown (Director-General - Advertising Association) 
Ester Hjellum (HHCL & Partners) 
Outcome: Motion defeated 



33 

Sponsor: Publicity Club of London 
 
7th July 2003 
Motion: “Public figures who court the press have no grounds to object to press intrusion” 
Chair: Lord Dubs of Battersea (Lab) [Chair - Broadcasting Standards Commission] 
Proposers 
Christopher Hutchings (Partner - Charles Russell Solicitors) 
Guy Black (Director - Press Complaints Commission) 
Opposers 
John Thurso MP (Lib Dem - Caithness, Sutherland & Easter Ross) [Member - Culture, Media & Sport Select 
Committee] 
John Greagor (Solicitor - Fox Williams) 
Outcome: Motion carried 
Sponsor: Periodical Publishers Association 
 
20th October 2003 
Motion: “Alcohol advertising drives consumption at the expense of public health” 
Chair: John Greenway MP (Con - Ryedale) 
Proposers 
Ross Cranston QC MP (Lab - Dudley North) [Chair - All-Party Parliamentary Group on Alcohol Abuse] 
Eric Appleby (Director - Alcohol Concern) 
Opposers 
Nigel Evans MP (Con - Ribble Valley) [Joint Vice-Chair All-Party Parliamentary Beer Group] 
Tony Mair (Corporate Affairs Director - Diageo) 
Outcome: Motion defeated 
Sponsor: Advertising Association 
 
24th November 2003 
Motion: “The census should be abolished” 
Chair: Cheryl Gillan MP (Con - Chesham & Amersham) 
Proposers 
Jennie Beck (Chair - Market Research Society & Group Director - NFO Media) 
Clive Humby (Chair - dunnhumby) 
Opposers 
Jill Matheson (Director of Social Reporting & Analysis Group - Office for National Statistics) 
Keith Dugmore (Director - Democratic Decisions) 
Outcome: Motion defeated 
Sponsor: Joint Industry Committee for Regional Press Research 
 
 
 

2004 
 
26th January 2004 
Motion: “Marketers focus too much on the customer at the expense of the rest of the business” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Raoul Pinnell (Vice-President for Global Brands & Communications - Shell) 
Creenagh Lodge (Chair - Corporate Edge) 
Opposers 
Craig Smith (Editor - Marketing) 
Peter Fisk (Chief Executive Officer - Chartered Institute of Marketing) 
Outcome: Motion defeated 
Sponsor: Chartered Institute of Marketing 

 
5th July 2004 
Motion: “Sales promotion adds more value than advertising” 
Chair: John Greenway MP (Con - Ryedale) 
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Proposers 
Simon Mahoney (Joint Managing Director - SMP) 
Peter Kerr (Managing Director - MRM & Chair - Institute of Sales Promotion) 
Opposers 
Dr Kerris Bright (Marketing Director - ICI) 
Hugh Burkitt (Managing Director - The Marketing Society) 
Outcome: Tie 
Sponsor: Institute of Sales Promotion 
 
25th October 2004 
Motion: “Consultation overload is the new red tape” 
Chair: Lord Dubs of Battersea (Lab) 
Proposers 
Baroness Buscombe of Goring (Con) [Shadow Minister for Culture, Media & Sport / Legal Affairs] 
Grant Duncan (Member - IPA Council & Member - IPA Watchdog Committee) 
Opposers 
Matt Peacock (Communications Director - Ofcom) 
Alan Asher (Chief Executive - Energywatch) 
Outcome: Motion carried 
Sponsor: Institute of Practitioners in Advertising / The 44 Club 
 
 

2005 
 
24th January 2005 
Motion: “In future, communications won’t need a human touch” 
Chair: Lord Howie of Troon (Lab) 
Proposers 
Sandy Walkington (Director of Public Affairs - BT Group) 
Robert Boyle (Partner - PriceWaterhouseCoopers) 
Opposers 
Andrew Wyte (Head of Corporate & Public Relations - BBC) 
Greg Turzynskir (Experience) 
Outcome: Motion defeated 
Sponsor: Publicity Club of London 
 
 
14th March 2005 
Motion: “The biggest threat to press diversity is the British supermarket” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Ian Reeves (Editor - Press Gazette) 
Mike Newman (Circulation Director - Associated Newspapers) 
Opposers 
Tim Danaher (Editor - Retail Week) 
Ian Locks (Chair - Periodical Publishers Association) 
Outcome: Motion carried 
Sponsor: Periodical Publishers Association 

 
23rd May 2005 
Motion: “You are what you buy, not where you’re born” 
Chair: Lord Haskel of Higher Broughton (Lab) & Patricia Mann OBE (Chair - The Debating Group) 
Proposers 
Rita Clifton (Chair - Interbrand) 
Jasmine Montgomery (Executive Strategy Director - FutureBrand) 
Opposers 
Peter York (Director - Social Research Unit & Cultural Commentator) 
Bill Bachle (Chair - Luxury Marketing Council UK) 
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Outcome: Motion defeated 
Sponsor: International Advertising Association 
 
11th July 2005 
Motion: “Unlike market research, voting changes nothing” 
Chair: Rt Hon Lord McIntosh of Haringey (Lab) 
Proposers 
Lord Lipsey of Tooting Bec (Lab) 
Robert Heath (Managing Director - Value Creation Company) 
Opposers 
Professor Michael Thomas (Professor of Marketing - University of Strathclyde) 
Ben Marshall (Regional Manager - The Electoral Commission) 
Outcome: Motion defeated 
Sponsor: Market Research Society 
 
28th November 2005 
Motion: “Celebrities have more influence than politicians” 
Chair: Patricia Mann OBE (Chair - The Debating Group), deputising for Rt Hon Lord McNally of Blackpool 
(Lib Dem) 
Proposers 
Max Clifford (PR Consultant) 
Peter York (Cultural Commentator & Managing Director - Social Research Unit) 
Opposers 
Austin Mitchell MP (Lab - Great Grimsby) 
Jonathan Bracken (Head of Public Policy - Dyson Bircham Bell & Chair - CIPR Government Affairs Group) 
Outcome: Motion carried 
Sponsor: Joint Industry Committee for Regional Press Research 
 
 
 
 
 
 

2006 
 
23rd January 2006 
Motion: “Marketers have the prime responsibility for protecting consumer rights” 
Chair: Lord McNally of Blackpool (Lib Dem) 
Proposers 
Julia Unwin (Deputy Chair - Food Standards Agency) 
Duncan Smith (Managing Director - iCompli) 
Opposers 
Jim Murray (Director - Bureau Européen des Unions de Consommateurs) 
Renzo Marchini (Director - Decherts LLP) 
Outcome: Motion defeated 
Sponsor: Chartered Institute of Marketing 
 
15th May 2006 
Motion: “Sales promotion is the only true media-neutral discipline” 
Chair: Rt Hon Ann Widdecombe MP (Con - Maidstone & The Weald) 
Proposers 
Simon Mahoney (Managing Director - SMP) 
Clive Mishon (ex-Chair - Marketing Communications Consultants Association) 
Opposers 
Grant Duncan (Chief Executive - Publicis) 
Paul Edwards (Chief Strategy Officer - Publicis) 
Outcome: Motion defeated 
Sponsor: Institute of Sales Promotion 
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10th July 2006 
Motion: “Advertising is bad for your diet” 
Chair: Maria Miller MP (Con - Basingstoke) 
Proposers 
Mary Creagh MP (Lab - Wakefield) 
Richard Watts (Campaigns Manager - Sustain) 
Opposers 
Fiona Dawson (Managing Director - Masterfoods) 
John Greenway MP (Con - Ryedale) 
Outcome: Motion defeated 
Sponsor: Advertising Association 
 
30th October 2006 
Motion: “In the online age, consumers are the new brand managers” 
Chair: John Hemming MP (Lib Dem - Birmingham Yardley) 
Proposers 
Simon Waldman (Director of Digital Publishing - Guardian Unlimited) 
Gary Lockton (Founder - Strategically) 
Opposers 
Jasmine Montgomery (Director of Brand Strategy - FutureBrand) 
Patrick Barwise (Professor of Marketing & Management - London Business School) 
Outcome: Motion defeated 
Sponsor: International Advertising Association 
 
 
 
 
 
27th November 2006 
Motion: “The press are more in touch with the public than politicians” 
Chair: Roger Gale MP (Con - North Thanet) 
Proposers 
Ian Reeves (Editor - Press Gazette) 
Celia Duncan (Editor - Cosmo Girl) 
Opposers 
George Galloway MP (Respect Party - Bethnal Green & Bow) 
Peter Bottomley MP (Con - West Worthing) 
Outcome: Motion defeated 
Sponsor: Periodical Publishers Association 
 
 

2007 
 
22nd January 2007 
Motion: “Over-protection of global sports events sponsors crushes the competitive spirit within the host city” 
Chair: Don Foster MP (Lib Dem - Bath) [latterly Rt Hon Lord Foster of Bath (Lib Dem)] 
Proposers 
Mike Reynolds (Director - Institute of Sports Sponsorship) 
John Groom (Partner - Groom, Wilkes & Wright LLP) 
Opposers 
Stephen Proctor (Director - Sports Marketing Surveys) 
David Stone (Partner - Howrey LLP) 
Outcome: Motion carried 
Sponsor: Publicity Club of London 

 
19th March 2007 
Motion: “Post-Stern, it is marketers not economists that will save the world” 
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Chair: Lembit Öpik MP (Lib Dem - Montgomeryshire) 
Proposers 
Jonathan Gabay (Managing Director - Brand Forensics) 
Maurizio Catulli (Senior Lecturer - University of Hertfordshire) 
Opposers 
John Ross (Director of Economic & Business Policy - Mayor’s Office, Greater London Authority) 
Emma Duncan (Deputy Editor - The Economist) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 
 
14th May 2007 
Motion: “Politicians are stronger brands than their parties” 
Chair: Danny Alexander MP (Lib Dem - Inverness, Nairn, Badenoch & Strathspey) 
Proposers 
Rt Hon Lord McNally of Blackpool (Lib Dem) 
Mark Earls (Herd Consulting) 
Opposers 
Justine Greening MP (Con - Putney) 
Deborah Mattinson (Opinion Leader Research) [latterly Baroness Mattinson of Darlington (Lab)] 
Outcome: Motion defeated 
Sponsor: Market Research Society 
 
 
 
 
9th July 2007 
Motion: “Advertising does much to improve the quality of life in the UK” 
Chair: John Greenway MP (Con - Ryedale) 
Proposers 
Tess Alps (Chief Executive Officer - Thinkbox) 
Claire Beale (Editor - Campaign) 
Opposers 
Professor Gerard Hastings (Director - Institute of Marketing, University of Stirling) 
Willie Sullivan (Chair - Compass Scotland) 
Outcome: Motion carried 
Sponsor: ITV 
 
29th October 2007 
Motion: “Government information should be free” 
Chair: Rt Hon Lord McNally of Blackpool (Lib Dem) 
Proposers 
Michael Cross (Journalist) 
Neil Shepherd-Smith (Media Research Consultant) 
Opposers 
Vanessa Lawrence (Chief Executive - Ordnance Survey) 
Steven Feldman (Pitney Bowes MapInfo) 
Outcome: Motion carried 
Sponsor: Joint Industry Committee for Regional Press Research 

 
26th November 2007 
Motion: “Responsible marketing to children makes them confident and empowered consumers” 
Chair: Tim Loughton MP (Con - East Worthing & Shoreham) [Shadow Minister for Children] 
Proposers 
Simon Marquis (Advertising industry consultant) 
David Hawtin (Director-General - British Toy & Hobby Association) 
Opposers 
Willie Sullivan (Vice-Chair - Compass) 
Mary MacLeod (Chief Executive Officer - National Family & Parenting Institute) 
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Outcome: Motion carried 
Sponsor: Direct Marketing Association 
 
 

2008 
 
28th January 2008 
Motion: “A digital switchover date is crucial to secure radio’s future” 
Chair: Jeremy Hunt MP (Con - South West Surrey) [Shadow Secretary of State for Culture, Media & Sport] 
Proposers 
Ralph Bernard (Chair - Digital One & Classic FM) 
Gillian Reynolds (Radio Critic - The Daily Telegraph) 
Opposers 
Tim Suter (Chief Executive - Prism Associates) 
Jacqui Devereux (Acting Director - Community Media Association) 
Outcome: Motion carried 
Sponsor: RadioCentre 
 
 
 
 
10th March 2008 
Motion: “To maintain a brand’s reputation, well-run promotions are more important than good advertising” 
Chair: John Greenway MP (Con - Ryedale) 
Proposers 
Mike Spicer (Chair - Media Square’s Marketing Division) 
Jeremy Stern (Managing Director - PromoVeritas) 
Opposers 
Phil Nunn (Managing Partner - Trinity Communications) 
James Murphy (Founding Partner - Adam & Eve) 
Outcome: Motion carried 
Sponsor: Institute of Sales Promotion 
 
12th May 2008 
Motion: “Legislation cannot secure high standards in commercial communications online” 
Chair: John Whittingdale MP (Con - Maldon & East Chelmsford) [Chair - Culture, Media & Sport Select 
Committee] 
Proposers 
Kip Meek (Managing Director - Ingenious Media) 
Nick Stringer (Head of Regulatory Affairs - Internet Advertising Bureau) 
Opposers 
Dr Ian Brown (Research Fellow - Oxford Internet Institute, Oxford University) 
John Carr (Secretary - Children’s Charities’ Coalition on Internet Safety) 
Outcome: Motion carried 
Sponsor: Advertising Association 
 
7th July 2008 
Motion: “The only future for print media is online” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Guy Phillipson (Chief Executive Officer - Internet Advertising Bureau) 
Richard Edgar (Head of Media - FT.com) 
Opposers 
Steve Barnett (Professor of Communications - University of Westminster) 
Tom Lynch (Communications Controller - Newspaper Marketing Agency) 
Outcome: Motion defeated 
Sponsor: International Advertising Association 
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27th October 2008 
Motion: “Organisations nowadays expect marketing to be a science not an art” 
Chair: Rt Hon Theresa May MP (Con - Maidenhead) [latterly Rt Hon Baroness May of Maidenhead (Con)] 
Proposers 
Sir Paul Judge (President - Chartered Institute of Marketing) 
Colin Shearer (Senior Vice-President - Marketing SPSS) 
Opposers 
Moray MacLennan (President - Institute of Practitioners in Advertising & Chair - Europe, M&C Saatchi) 
Simon Thompson (Chief Marketing Officer - lastminute.com Group) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 
 
 
 
 
 
 
17th November 2008 
Motion: “Online advertising compromises privacy” 
Chair: David Heath MP (Lib Dem - Somerton & Frome) 
Proposers 
Ann Bevitt (Privacy Lawyer & Partner - Morrison Foerster) 
Becky Hodge (Executive Director - Open Rights Group) 
Opposers 
Andrew Walmsley (Co-founder - i-Level) 
Jeremy Mason (Managing Director for European Operations - Revenue Science) 
Outcome: Motion defeated 
Sponsor: Internet Advertising Bureau 
 
 

2009 
 
16th March 2009 
Motion: “Market research is becoming more of a manipulator than a messenger” 
Chair: Rt Hon Lord McIntosh of Haringey (Lab) 
Proposers 
Dr Ben Goldacre (Writer & Broadcaster) 
David Walker (Managing Director - The Audit Commission) 
Opposers 
Ben Page (Managing Director - Ipsos MORI) 
Andrew Hawkins (Founder & Chief Executive - ComRes) 
Outcome: Motion defeated 
Sponsor: Market Research Society 

 
11th May 2009 
Motion: “This will be a marketing-led recovery” 
Chair: Rt Hon Baroness Thornton-le-Fylde (Lab) 
Proposers 
Mark Choueke (Editor - Marketing Week) 
Professor Robert Shaw (Value-Based Marketing Forum & Cass Business School, City University) 
Opposers 
Justine Greening MP (Con - Putney) 
Martin Weale (Director - National Institute of Economic & Social Research) 
Outcome: Motion carried 
Sponsor: Marketing Communication Consultants Association 
 
13th July 2009 
Motion: “The UK copyright system protects and encourages the production of valuable content” 
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Chair: Rt Hon Lord McNally of Blackpool (Lib Dem) 
Proposers 
Andrew Yeates (Intellectual Property Advisor - Periodical Publishers Association) 
Simon Entwistle (Partner - Lewis Silkin LLP) 
Opposers 
Saskia Walzel (Policy Advocate - Consumer Focus) 
Alan Story (Senior Lecturer in International Law - University of Kent) 
Outcome: Motion carried 
Sponsor: Periodical Publishers Association 
 
 
 
 
19th October 2009 
Motion: “Prohibition of alcohol promotions will not encourage consumers to change their behaviour and drink 
sensibly” 
Chair: John Greenway MP (Con - Ryedale) 
Proposers 
Elizabeth Crossick (Chair - European Forum for Responsible Drinking) 
Simon Davies (former Marketing Director - Molson Coors UK) 
Opposers 
Sandra Gidley MP (Lib Dem - Romsey) [Liberal Democrat Spokesperson on Health] 
Don Shenker (Chief Executive - Alcohol Concern) 
Outcome: Motion carried 
Sponsor: Institute of Sales Promotion 
 
23rd November 2009 
Motion: “In digital, data is the only currency” 
Chair: Cheryl Gillan MP (Con - Chesham & Amersham) 
Proposers 
Matt Brittin (Managing Director - Google UK) 
Louise Ainsworth (Managing Director - Nielsen EMEA) 
Opposers 
Graham Hales (Managing Director - Interbrand) 
Mark Cridge (Managing Director - Glue) 
Outcome: Motion defeated 
Sponsor: Internet Advertising Bureau 
 
 

2010 
 
14th June 2010 
Motion: “The spread of council ‘newspapers’ will undermine local democracy” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Howard Scott (Managing Director - Newsquest South & West London & Chair - JICREG) 
Brian Doel (Group Managing Director - Tindle Newspapers Ltd) 
Opposers 
Alex Aiken (National Secretary - LGCommunications) 
Carl Welham (Interim Assistant Chief Executive for Communications & Consultation - Hackney Council) 
Outcome: Motion carried 
Sponsor: Joint Industry Committee for Regional Press Research 
 
18th October 2010 
Motion: “Social media will be the death of traditional marketing” 
Chair: Jim Rothwell (Vice-Chair - The Debating Group), deputising for Oliver Colvile MP (Con - Plymouth, 
Sutton & Devonport) 
Proposers 
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Tony Beresford (Commercial Director - Syncapse & Chair - DMA Social Media Council) 
David Parfect (Group Head of UK Sales - Facebook) 
Opposers 
Pete Markey (Marketing Director - More Than) 
David Reed (Editor - Data Strategy) 
Outcome: Motion defeated 
Sponsor: Direct Marketing Association 
 
 
29th November 2010 
Motion: “Advertising makes people too fat and too thin” 
Chair: Jim Rothwell (Vice-Chair - The Debating Group), deputising for Austin Mitchell MP (Lab - Great 
Grimsby) 
Proposers 
Jo Swinson MP (Lib Dem - East Dunbartonshire) 
Jackie Schneider (Teacher & Food Campaigner - Sustain) 
Opposers 
Charlie Snow (Director of Strategy - DLKW Lowe) 
Fru Hazlitt (Managing Director of Commercial & Online - ITV) 
Outcome: Motion defeated 
Sponsor: Advertising Association 
 
 

2011 
 
24th January 2011 
Motion: “A century of marketing legislation restricts everyone whilst protecting nobody” 
Chair: Lord Desai of St Clement Danes (Lab)  
Proposers: 
Alan Stevens (The Media Coach & President - Global Speakers Federation) 
Jeremy Jacobs (Award-winning speaker and presenter) 
Opposers 
Robert Opie (Director - Museum of Brands) 
Brinsley Dresden (Partner - Lewis Silkin LLP) 
Outcome: Motion defeated 
Sponsor: Chartered Institute of Marketing 
 
21st March 2011 
Motion: “Brands should not be expected to build the Big Society for free” 
Chair: Nadhim Zahawi MP (Con - Stratford-on-Avon) 
Proposers 
David Reed (Founder - Data Governance Forum) 
Andrew Marsden (Immediate Past President - The Marketing Society) 
Opposers 
Adam Leyland (Editor - The Grocer) 
Piotr Brzezinksi (former Chief Operating Officer - The Big Society Network) 
Outcome: Motion carried 
Sponsor: Institute of Promotional Marketing 
 
9th May 2011 
Motion: “Research is always going to be more democratic than elections” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Nick Moon (Managing Director - GfK NOP Social Research) 
Penny Young (Chief Executive - NatCen) 
Opposers 
Professor Vernon Bogdanor CBE (Institute of Contemporary History, King’s College London) 
Cllr Nick Yarker (Conservative Councillor  - Westminster City Council) 
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Outcome: Motion defeated 
Sponsor: Market Research Society 
 
 
 
 
24th October 2011 
Motion: “No man but a blockhead ever wrote, except for money” 
Chair: David Hanger (Chair - The Debating Group), deputising for Mike Weatherley MP (Con - Hove) 
Proposers 
David Hepworth (Editorial Director - Development Hell Ltd) 
Gill Hudson (UK Editor-in-Chief - Reader’s Digest) 
Opposers 
Phil Hilton (Editorial Director - ShortList Media) 
Patrick Hayes (Political Commentator - Spiked) 
Outcome: Motion carried 
Sponsor: Professional Publishers Association 
 
 

2012 
 
30th January 2012 
Motion: “E-commerce will be the saviour of the high street” 
Chair: Mike Weatherley MP (Con - Hove) 
Proposers 
Dominic Allon (Director of Agency Sales - Google UK Ltd) 
Richard Eyre (Chair - Internet Advertising Bureau) 
Opposers 
Matt Stringer (Managing Director - The Carphone Warehouse) 
Paul Martin (Managing Director - Planet Retail) 
Outcome: Motion carried 
Sponsor: Internet Advertising Bureau 
 
26th March 2012 
Motion: “Government advertising saves the country money” 
Chair: Lord Black of Brentwood (Con) 
Proposers 
Stephen Woodford (Chair & Chief Executive Officer - DDB) 
Mark Lund (Co-founder & Managing Director - Now & former Chief Executive of Central Office of 
Information) 
Opposers 
Matthew Sinclair (Director - Taxpayers’ Alliance) 
Matt Tee (former Permanent Secretary for Government Communication) 
Outcome: Motion carried 
Sponsor: Thinkbox 
 
14th May 2012 
Motion: “A devalued creative industry has led to a disengaged youth” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
Lord Stevenson of Balmacara (Lab) 
Michelle Clothier (Managing Director - Livity) 
Opposers 
Damian Collins MP (Con - Folkestone & Hythe) 
Tom Schuller (Director - Longview) 
Outcome: Motion defeated 
Sponsor: Marketing Agencies Association 
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9th July 2012 
Motion: “Sexualised imagery in advertising needs to be controlled by statutory regulation” 
Chair: Jo Swinson MP (Lib Dem - East Dunbartonshire) 
Proposers 
Anna van Heeswijk (Chief Executive Officer - Object) 
Elizabeth Wilmott Harrop (Consultant to the New Zealand Government on the Sexualisation & 
Commercialisation of Children) 
Opposers 
Guy Parker (Chief Executive - Advertising Standards Authority) 
Caitlin Ryan (Executive Creative Director - Proximity London) 
Outcome: Motion defeated 
Sponsor: Outdoor Media Centre 
 
26th November 2012 
Motion: “Traditional journalism is not sustainable in an age of citizen journalists and social media” 
Chair: Lord True of East Sheen CBE (Con) 
Proposers 
Steve Marinker (Managing Director - Havas PR) 
Clinton Manning (Director of Retail - Pelham Bell Pottinger) 
Opposers 
Kim Fletcher (Chair - National Council for the Training of Journalists & Partner - Brunswick Communications) 
Anthony Longden (Journalist, Editorial Consultant & General Advisor - Press Complaints Commission) 
Outcome: Motion defeated 
Sponsor: Joint Industry Committee for Regional Press Research 
 
 

2013 
 

28th January 2013 
Motion: “Social responsibility claims by businesses amount to little more than posturing to gain competitive 
advantage” 
Chair: Lord Hastings of Scarisbrick CBE (Crossbench) 
Proposers 
Keith Weed (Chief Marketing Officer - Unilever plc) 
Hamish Pringle (former Director-General - IPA & Strategic Advisor - 23red) 
Opposers 
Mark Lloyd Davies (Senior Director for Government Affairs & Policy UK/Ireland - Johnson & Johnson) 
Liz Bingham (Managing Partner for People & Talent UK/Ireland - Ernst & Young) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 
 
25th March 2013 
Motion: “It pays to advertise, but not enough to revive Britain” 
Chair: David Hanger (Chair - The Debating Group), deputising for Helen Goodman MP (Lab - Bishop 
Auckland) 
Proposers 
Laurence Green (Founding Partner - 101) 
Luke Owen (Third Year Advertising Student - London College of Communication) 
Opposers 
Sam Blackie (Director - Deloitte) 
Max Lehner (Third Year Advertising Student - London College of Communication) 
Outcome: Motion carried 
Sponsor: Advertising Association 
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8th July 2013 
Motion: “Advertising is good for the soul” 
Chair: Lord Black of Brentwood (Con) 
Proposers 
Charlie Meredith (Managing Director - IPC Media) 
Philip Thomas (Chief Executive Officer - Cannes Golden Lions) 
Opposers 
Reverend Canon Dr Giles Fraser (Priest-in-Charge, St Mary’s Newington) 
Zoe Williams (Columnist, Journalist & Author) 
Outcome: Motion carried 
Sponsor: Professional Publishers Association 
 
28th October 2013 
Motion: “Customer experience is now the responsibility of the CFO, not the CMO” 
Chair: Tim Loughton MP (Con - East Worthing & Shoreham) 
Proposers 
Chris Arnold (Founder - Creative Orchestra) 
Steve Barton (Independent Communications Advisor - Barton Consulting) 
Opposers 
Hugh Bishop (Chair - MRM Meteorite) 
Ben Felton (Executive Planning Director - MRM Meteorite) 
Outcome: Motion carried 
Sponsor: Direct Marketing Association 
 
25th November 2013 
Motion: “Big data has made market research redundant” 
Chair: Nadhim Zahawi MP (Con - Stratford-on-Avon) 
Proposers 
Alex Chruszcz (Head of Insight & Pricing - ASDA) 
Morag Blazey (Chief Executive Officer - Ebiquity) 
Opposers 
Justin Sampson (Chief Executive Officer - Broadcasters’ Audience Research Board) 
Colin Strong (Managing Director - GfK NOP Business & Technology) 
Outcome: Motion defeated 
Sponsor: Marketing Research Society 
 
 

2014 
 
27th January 2014 
Motion: “Britain’s favourite screen is now mobile” 
Chair: Austin Mitchell MP (Lab - Great Grimsby) 
Proposers 
David Black (Director of Branding - Google UK) 
Dr Simon Hampton (Lecturer in Psychology - University of East Anglia) 
Opposers 
Tess Alps (Chair - Thinkbox) 
Nigel Walley (Managing Director - Decipher) 
Outcome: Motion defeated 
Sponsor: Internet Advertising Bureau 
 
 
 
 
24th March 2014 
Motion: “Technology companies are the new media owners” 
Chair: Rt Hon Baroness Thornton-le-Fylde (Lab) 
Proposers 
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Rory Sutherland (Vice-Chair - Ogilvy & Mather UK) 
Anjali Ramachandran (Head of Innovation - PHD UK) 
Opposers 
Hugo Rifkind (Journalist & Columnist for The Times & The Spectator) 
Chad Wollen (Head of Innovation & Commercial Futures - Vodafone)  
Outcome: Motion defeated 
Sponsor: International Advertising Association 

 
7th July 2014 
Motion: “Wearable technology is an ethical nightmare for PR, marketing and communications professionals” 
Chair: Alastair McCapra (Committee Member - The Debating Group), deputising for Lord Clement-Jones CBE 
(Lib Dem) 
Proposers 
Stephen Davies (Substantial Digital Health) 
Neville Hobson (nevillehobson.com) 
Opposers 
Stephen Waddington (European Digital & Social Media Director - Ketchum) 
Claire Walker (Firefly Communications) 
Outcome: Motion defeated 
Sponsor: Chartered Institute of Public Relations 

 
27th October 2014 
Motion: “You don’t need compliance rules when your employees have social media” 
Chair: Lord Black of Brentwood (Con) 
Proposers 
Mark Goyder (Founder & Director - Tomorrow’s Company) 
Amelia Torode (Director of Strategy - The Good Relations Group) 
Opposers 
Sally Sykes (Executive Board Director - Parliament & Health Service Ombudsman) 
Jenni Wheeler (Head of Internal Communications UK/Ireland/Group - SSP Ltd) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Public Relations 
 
 

2015 
 
26th January 2015 
Motion: “Marketing functions will become dominated by data scientists with creatives in the minority” 
Chair: David Hanger (Chair - The Debating Group), deputising for Mike Weatherley MP (Con - Hove) 
Proposers 
Adam Freeman (Managing Director - Bloomberg Media EMEA) 
Thomas Brown (Director of Strategy & Insights - Chartered Institute of Marketing) 
Opposers 
Eva Eisenschimmel (Chief Marketing Officer - Regus plc) 
Jez Frampton (Global Chief Executive Officer - Interbrand) 
Outcome: Motion defeated 
Sponsor: Chartered Institute of Marketing 
 
 
 
16th March 2015 
Motion: “It will be local media that wins the election” 
Chair: Rt Hon Lord Foulkes of Cumnock (Lab) 
Proposers 
Annabelle Dickson (Political Editor - Archant) 
John Carroll (Senior Director - Ipsos Media CT) 
Opposers 
Allan Blair (Head of Strategy - Tribal Worldwide) 
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Austin Mitchell MP (Lab - Great Grimsby) 
Outcome: Motion defeated 
Sponsor: Joint Industry Committee for Regional Media Research 
 
6th July 2015 
Motion: “Magazine brands are the only beacon of trust in a world of noise and clutter” 
Chair: Lord Black of Brentwood (Con) 
Proposers 
Kerin O’Connor (Chief Executive - The Week) 
Jo Elvin (Editor-in-Chief - Glamour) 
Opposers 
Siobhan Kenny (Chief Executive - RadioCentre) 
Rufus Olins (Chief Executive - Newsworks) 
Outcome: Motion defeated 
Sponsor: Periodical Publishers Association 

 
26th October 2015 
Motion: “Personal data is safer in the hands of market research than Government” 
Chair: David Hanger (Chair - The Debating Group), deputising for Baroness Bonham-Carter of Yarnbury (Lib 
Dem) [Culture, Media & Sports Spokesperson] 
Proposers 
Ben Page (Chief Executive Officer - Ipsos MORI) 
Stephan Shakespeare (Chief Executive Officer & Co-Founder - YouGov) 
Opposers 
Jo Swinson MP (Lib Dem - East Dunbartonshire) [Vice-Chair of Prime Minister’s Digital Taskforce] 
Hetan Shah (Executive Director - Royal Statistical Society) 
Outcome: Motion carried 
Sponsor: Market Research Society 

 
23rd November 2015 
Motion: “The science in advertising is squeezing out the art” 
Chair: Lord Sharkey of Niton Undercliff (Lib Dem) 
Proposers 
Charles Vallance (Founder & Chair - VCCP) 
Caitlin Ryan (Group Executive Creative Director - BBDO) 
Opposers 
Marco Bertozzi (President Global Clients - VivaKi) 
Sarah Lawson Johnston (Managing Director Europe - Mediaocean) 
Outcome: Motion carried 
Sponsor: Thinkbox 
 
 
 
 
 
 

2016 
 
25th January 2016 
Motion: “Requiring large firms to publish pay data will end the gender pay gap in a generation” 
Chair: David Hanger (Chair - The Debating Group), deputising for Rt Hon Cheryl Gillan MP (Con - Chesham 
& Amersham) 
Proposers 
Mary Whenman (President - Women in PR) 
Lisa Townsend (Lobbyist and former Prospective Parliamentary Candidate) 
Opposers 
Sarah Pinch (Founder - Pinch Point Communications) 
Stuart Bruce (Stuart Bruce Associates & Council Member - Chartered Institute of Public Relations) 
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Outcome: Motion defeated 
Sponsor: Chartered Institute of Public Relations 
 
28th November 2016 
Motion: “Marketing has little part to play in rebuilding trust in business, charities or public institutions” 
Chair: Rt Hon Lord McNally of Blackpool (Lib Dem) 
Proposers 
Dr Jon White (Visiting Professor - Henley Business School & Cardiff University) 
Bridget Aherne (Head of Communications - Greater Manchester Combined Authority) 
Opposers 
Sharon Johnson (Media Re.Purpose & former Chief Executive Officer - Havas) 
Professor Ian Bruce CBE (Life President - Centre for Charity Effectiveness & Chair - CIM Charities Group) 
Outcome: Motion defeated 
Sponsor: Chartered Institute of Public Relations 
 
 

2017 
 
27th March 2017 
Motion: “In an increasingly customer-led world, CMOs, not CFOs are the natural choice for Chief Executive” 
Chair: Greg Mulholland MP (Lib Dem - Leeds North West) 
Proposers 
Sarah Speake (Consultant and former Chief Marketing Officer - Clear Channel) 
Maria Heckel (Marketing Director - Chartered Institute of Marketing) 
Opposers 
Rick Payne (Leader - Financial Direction Programme, Institute of Chartered Accountants in England & Wales) 
Ian Ailles (Director-General - House of Commons) 
Outcome: Motion carried 
Sponsor: Chartered Institute of Marketing 
 
10th July 2017 
Motion: “The future for publishers online is bright” 
Chair: Rt Hon John Whittingdale OBE MP (Con - Maldon) 
Proposers 
Christian Broughton (Editor - The Independent) 
Dora Michail (Managing Director for Digital - The Daily Telegraph) 
Opposers 
Dominic Ponsford (Editor - Press Gazette) 
Professor Charlie Beckett (School of Media & Communications - London School of Economics) 
Outcome: Motion carried 
Sponsor: Internet Advertising Bureau 
 
30th October 2017 
Motion: “Protecting customers’ data is now the core aspect of what makes a business successful” 
Chair: Daniel Zeichner MP (Lab - Cambridge) 
Proposers 
Mark Runacus (Co-owner & Planner - Karmarama) 
Sacha Wilson (Senior Associate - Bristows) 
Opposers 
Richard Robinson (Vice-President - Cambridge Analytica) 
Debi Bester (Founder & CEO - Department for Change) 
Outcome: Motion carried 
Sponsor: Direct Marketing Association 
 
 

2018 
 
29th January 2018 
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Motion: “Brexit is the biggest challenge UK advertising has ever faced” 
Chair: Tulip Siddiq MP (Lab - Hampstead & Kilburn) 
Proposers 
James Murphy (Founder & Chief Executive Officer - adam&eveDDB) 
Karen Blackett OBE (Chair - MediaCom UK & Ireland) 
Opposers 
Rory Sutherland (Vice-Chair - Ogilvy Group UK) 
John Billett (Chair - ID Comms) 
Outcome: Motion defeated 
Sponsor: International Advertising Association 

 
21st May 2018 
Motion: “AI-driven marketing threatens consumer choice” 
Chair: Lord Black of Brentwood (Con) 
Proposers 
Rob Sellers (Managing Director - Grey Shopper) 
Marc Curtis (Ideation Manager - Lyreco Group) 
Opposers 
Dr Windsor Holden (Head of Forecasting - Juniper Research) 
Alasdair Todd (Researcher to Rt Hon Dame Cheryl Gillan MP) 
Outcome: Motion defeated 
Sponsor: Institute of Promotional Marketing 
 
16th July 2018 
Motion: “Social media can’t be trusted with self-regulation” 
Chair: Christine Jardine MP (Lib Dem - Edinburgh West) 
Proposers 
Hugo Rifkind (Journalist - The Times) 
Jo Causon (Chief Executive Officer - Institute for Customer Service) 
Opposers 
Stephen Woodford (Chief Executive Officer - Advertising Association) 
Andrew Mann (former Vice-President for Insight & Customer Relationship Management - ASDA) 
Outcome: Motion carried 
Sponsor: Market Research Society 
 
 
 
 
26th November 2018 
Motion: “Business best serves society by focusing on its bottom line” 
Chair: Rt Hon Lord McNally of Blackpool (Lib Dem) 
Proposers 
Dr Jamie Whyte (Research Director - Institute of Economic Affairs) 
Valentina Kristensen (Director of Growth & Communications - Oaknorth Bank) 
Opposers 
Sarah Hall (Founder - Sarah Hall Consulting Ltd) 
Professor Anne Gregory (Chair of Corporate Communication - Huddersfield Business School) 
Outcome: Motion defeated 
Sponsor: Chartered Institute of Public Relations 
 
 

2019 
 
28th January 2019 
Motion: “The marketing sector is heading towards a skills crisis” 
Chair: Andrew Marsden (Chair - The Debating Group), deputising for Rt Hon Dame Cheryl Gillan MP (Con - 
Chesham & Amersham) 
Proposers 
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Richard Kenyon (Director of Marketing & Communications - Everton Football Club) 
Russell Parsons (Editor - Marketing Week) 
Opposers 
Gemma Butler (Marketing Director - Chartered Institute of Marketing) 
Michelle Carvill (Founder & Director - Carvill Creative) 
Outcome: Motion defeated 
Sponsor: Chartered Institute of Marketing 

 
1st April 2019 
Motion: “Despite Brexit, the UK will be the pre-eminent advertising hub on the world stage for years to come” 
Chair: Ian Lucas MP (Lab - Wrexham) 
Proposers 
Steve Davies (Chief Executive - Advertising Producers Association) 
Sarah Jenkins (Chief Marketing Officer - Grey London) 
Opposers 
Matthew Bloxham (Head of EMEA Media, Technology & Telecom Research - Bloomberg Intelligence) 
Sarah Taylor (Client Partner - Future Factor) 
Outcome: Motion defeated 
Sponsors: Advertising Association & International Advertising Association 

 
20th May 2019 
Motion: “Client behaviour is a contributor to putting at risk the mental health of agency personnel” 
Chair: Daniel Zeichner MP (Lab - Cambridge) 
Proposers 
Spencer Gallagher (Chief Executive Officer - Cact.us & Author of Agencynomics) 
Thomas Duncan Bell (Managing Director - The Kingsman & mental health expert aka The Bipolar 
Businessman) 
Opposers 
Josh Krichefski (Chief Executive Officer - Mediacom) 
Kerry Chilvers (Brands Director - Direct Line Group) 
Outcome: Motion carried 
Sponsor: Marketing Agencies Action Group 
 
 
 
15th July 2019 
Motion: “Marketers must adopt an ethical data framework to engender trust with their customers” 
Chair: Daniel Zeichner MP (Lab - Cambridge) 
Proposers 
Professor Chris Speed (Chair of Design Informatics - University of Edinburgh) 
Stewart Room (Partner & Group Head of Data Protection - PriceWaterhouseCoopers) 
Opposers 
Nina Barakzai (Group Chief Privacy Officer - Unilever) 
Ian Bates (Creative Partner & Founder - Firehaus) 
Outcome: Motion defeated 
Sponsor: Data & Marketing Association 
 
28th October 2019 
Motion: “Magazine media is this country’s greatest cultural export” 
Chair: Rt Hon Lord McNally of Blackpool (Lib Dem) 
Proposers 
Terri White (Editor-in-Chief - Empire) 
Paul McNamee (Editor-in-Chief - The Big Issue) 
Opposers 
Stephen Woodford (Chief Executive - Advertising Association) 
Heather Young (Deputy Director - Credos) 
Outcome: Motion carried 
Sponsor: Professional Publishers Association 



50 

 
 

2020 
 
27th January 2020 
Motion: “Advertising is the best way to keep the internet free and open” 
Chair: Rt Hon John Whittingdale OBE MP (Con - Maldon) 
Proposers 
Ravleen Beeston (Managing Director UK - Microsoft Advertising) 
Anne-Sophie Harding (Managing Director for Europe - NewsGuard) 
Opposers 
Matt Rogerson (Head of Public Policy - The Guardian) 
Professor Paul Bernal (Lecturer in IT, Intellectual Property & Media Law - University of East Anglia) 
Outcome: Motion carried 
Sponsor: Internet Advertising Bureau 
 
9th November 2020 (online) 
Motion: “Digital communication is more important than ever in building brands” 
Chair: Dean Russell MP (Con - Watford) 
Proposers 
Monica Manoras (Head of Account Sales - Twitter London) 
Mark Cripps (former Chief Marketing Officer - The Economist) 
Opposers 
Mike Hughes (Managing Director - Latcham Direct) 
Carey Trevill (Chief Executive Officer - British Promotional Merchandise Association) 
Outcome: Motion defeated 
Sponsor: The Debating Group 
 
 
 
 

2021 
 
12th April 2021 (online) 
Motion: “The pandemic has been good for marketing” 
Chair: Andrew Marsden (Chair - The Debating Group) 
Proposers 
Stephen Woodford (Chief Executive Officer - Advertising Association & Chair - Livity) 
Morag Cuddeford-Jones (Journalist, Author & Broadcaster) 
Opposers 
Liz Jones (former Chief Executive Officer for B2B - Dentsu Aegis Network & Founder - Conker) 
Dino Myers-Lamptey (Founder - The Barber Shop) 
Outcome: Motion defeated 
Sponsor: The Debating Group 
 
 

2022 
 
24th May 2022 
Motion: “The Government’s ‘Global Britain’ ambitions currently far outstrip the abilities of the UK’s talent 
pool” 
Chair: Tulip Siddiq MP (Lab - Hampstead & Kilburn) 
Proposers 
Pete Markey (Chief Marketing Officer - Boots) 
Kate Burnett (General Manager for Talent - Data & Marketing Association) 
Opposers 
Michael Moszynski (Chief Executive Officer - London Advertising) 
Aisling Conlon (International Trade Director - Advertising Association) 
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Outcome: Motion carried 
Sponsors: Advertising Association & Chartered Institute of Marketing 

 
25th October 2022 
Motion: “Industry co-regulation will protect consumers more than an Information Commissioner fine ever 
could” 
Chair: Hannah Bardell MP (SNP - Livingston) 
Proposers 
Amerdeep Somal (Chief Commissioner - Data & Marketing Commission) 
Gilbert Hill (Chief Strategy Officer - Pool Data) 
Opposers 
Fedelma Good (Data Protection Strategy - Law & Compliance Services, PriceWaterhouseCoopers) 
Chris Combemale (Chief Executive Officer - Data & Marketing Association) 
Outcome: Motion defeated 
Sponsor: Data & Marketing Association 
 
30th November 2022 
Motion: “The Metaverse provides a unique opportunity for the advertising community to reach a whole new 
audience” 
Chair: Lord Black of Brentwood (Con) 
Proposers 
Ed Greig (Chief Disrupter - Deloitte) 
Peter Judodihardjo (Behavioural Science Analyst - Ogilvy Consulting) 
Opposers 
Melanie Wong (Global Planning Director - VCCP) 
Gethin James (Group Planning Director - VCCP) 
Outcome: Motion defeated 
Sponsor: Institute of Practitioners in Advertising 
 
 

2023 
 
28th March 2023 
Motion: “Promotional merchandise is the medium which forges the most effective and long-term emotional 
relationship with its audience” 
Chair: Baroness Sater of Kensington (Con) 
Proposers 
Carey Trevill (Chief Executive Officer - British Promotional Merchandise Association) 
Ollie Gilmore (Group Planning Director - VCCP) 
Opposers 
Tony Spong (Lead Consultant for Brand Strategy - AAR) 
Alana Ballantyne (Planning Director - VCCP) 
Outcome: Motion carried 
Sponsor: British Promotional Merchandise Association 
 
24th May 2023 
Motion: “Artificial intelligence is less threatening to public relations and marketing practitioners than the lack 
of professional development across both industries” 
Chair: Tulip Siddiq MP (Lab - Hampstead & Kilburn) 
Proposers 
Jenni Field (Business strategist, Author & former President - Chartered Institute of Public Relations) 
Daniel Rowles (Programme Director - Imperial College London & Course Director - CIM) 
Opposers 
Amir Malik (Digital Transformation Leader - Accenture) 
Mike Katell (Ethics Fellow - Alan Turing Institute) 
Outcome: Motion carried 
Sponsors: Chartered Institute of Marketing & Chartered Institute of Public Relations 
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11th July 2023 
Motion: “Late payments by large companies to small businesses should be subject to legislation” 
Chair: Rt Hon Lord McNally of Blackpool (Lib Dem) 
Proposers 
Jason Foo (Chief Executive Officer - BBD Perfect Storm) 
Clive Mishon (Director - Alliance of Independent Agencies) 
Opposers 
Mike Lander (Chief Executive Officer - Piscari) 
Flavilla Fongang (Chief Executive Officer - 3 Colours Rule) 
Outcome: Motion carried 
Sponsor: Alliance of Independent Agencies 
 
24th October 2023 
Motion: “A strong UK advertising industry is key to returning the economy to good health” 
Chair: Damian Collins OBE MP (Con - Folkestone & Hythe) 
Proposers 
Tammy Einav (Chief Executive Officer - adam&eveDDB) 
Dominic Carter (Executive Vice-President, Publisher - The Sun) 
Opposers 
Patrick Foulis (Foreign Editor - The Economist) 
Sue Unerman (Chief Transformation Officer - EssenceMediacomX) 
Outcome: Motion defeated 
Sponsors: Advertising Association & International Advertising Association 
 
 

2024 
 
30th  January 2024 
Motion: “Printed paper is the preferred medium of record whilst also a sustainable marketing communications 
format” 
Chair: Baroness Sater of Kensington (Con) 
Proposers 
Richard Pepper (Chief Executive Officer - Cardowl E-commerce & Business Consultancy) 
Jonathan Tame (Managing Director - Two Sides UK) 
Opposers 
John Booth (Managing Director - Carbon3IT) 
Emma Newman (Chief Revenue Officer for EMEA - Pubmatic) 
Outcome: Motion carried 
Sponsor: Independent Print Industries Association 
 
26th March 2024 
Motion: “The real problem with polling is the way it is reported” 
Chair: Seema Malhotra MP (Lab Co-op - Feltham & Heston) 
Proposers 
Simon Atkinson (Chief Knowledge Officer - Ipsos) 
Ben Shimshon (Chief Executive Officer - Thinks Insight & Strategy) 
Opposers 
Maria Sobolewska FRSA (Professor of Political Science - University of Manchester) 
Lexie Kirkconnell-Kawana (Chief Executive Officer - Impress) 
Outcome: Motion carried 
Sponsor: Market Research Society 
 
21st May 2024 
Motion: “Despite the EU, US and China’s dominance, the UK can still influence the global AI governance 
agenda” 
Chair: Tulip Siddiq MP (Lab - Hampstead & Kilburn) 
Proposers 
Ashley Winton (Partner - Mishcon de Reya) 
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Ben Gott (Data & Technology President - Dentsu UK & Ireland) 
Opposers 
Leila Seith Hassan (Chief Data Officer - Digitas) 
Sanjeevan Bala (Group Chief Data & Artificial Intelligence Officer - ITV) 
Outcome: Motion carried 
Sponsor: Data & Marketing Association 
 
29th October 2024 
Motion: “The anti-woke agenda is fuelling creativity” 
Chair: Baroness Sater of Kensington (Con) 
Proposers 
Asad Dhunna (Founder & Chief Executive Officer - The Unmistakables) 
Lucy Barbor (Founder - We Are Masterplan) 
Opposers 
Shelina Janmohamed (Director of Consumer Equality - Ogilvy UK) 
Dede Laurentino (Chief Creative Officer - Ogilvy UK) 
Outcome: Motion carried 
Sponsor: Institute of Practitioners in Advertising 
 
 
 
 
26th November 2024 
Motion: “Marketers’ fears of being accused of greenwashing hinders environmental progress” 
Chair: Christine Jardine MP (Lib Dem - Edinburgh West) 
Proposers 
Gerson Barnett (Founder & Executive Director - Right Thing Media) 
Emilie Stephenson (former Head of Communications, Public Affairs & Sustainability - Innocent) 
Opposers 
Gemma Butler (Sustainable Marketing Consultant, Trainer, Author & Podcast Host) 
Guy Parker (Chief Executive - Advertising Standards Authority) 
Outcome: Motion defeated 
Sponsor: Chartered Institute of Marketing & International Advertising Association 
 
 

2025 
 
28th January 2025 
Motion: “The pitching process is no longer fit for purpose” 
Chair: Baroness Bonham-Carter of Yarnbury (Lib Dem) [Culture, Media & Sport Spokesperson] 
Proposers 
Paul Hammersley (Chief Executive Officer - Harbour Group) 
Charlie Carpenter (Chief Executive Officer - Creativebrief) 
Opposers 
Tina Fegent (Global Marketing Procurement Consultant) 
Toby Horry (Global Brand & Content Director - TUI) 
Outcome: Motion carried 
Sponsor: Alliance of Independent Agencies 
 
21st May 2025 
Motion: “Merit is the most important consideration when making hiring decisions” 
Chair: Natasha Irons MP (Lab - Croydon East) [Member - Culture, Media & Sport Select Committee] 
Proposers 
Baroness Neville-Rolfe DBE CMG (Con) 
Baroness Goudie of Roundwood (Lab) 
Opposers 
Sarah Skinner (Global Managing Director - Grace Blue Partnership) 
Ewen MacPherson (Group Chief People Officer - Havas UK) 
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Outcome: Motion defeated 
Sponsor: Advertising Association 


